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She has her own test kitchen 


The foods she buys must pass a triple test—a test by | pack, is well on the road to favor. Many canned foods 
sight, by smell, by taste. Her requirements look their best when packed in Canco enamel- 
grow stiffer year by year as she learns the lined cans. 

value of quality. 
Are you familiar with the scientific results of 
Canco research on this subject? 


What Mrs. America sees in her own kitchen 
has much to do with what she stocks in her 


Look for this emblem 


pantry. embossed in the bot- A Canc salesman will be glad to discuss them 
tom of Canco C- 


Let her eye approve, and your brand, your Enamel Lined Cans. With you. 


American Can Company 


CONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON FIBRE 
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J OF THE ~ 
PHELPS CAN CO 
MANUFACTURERS OF 
TIN CANS. 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIM ORE MD. 
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OF QUALITY 
CONSULT US ON YOUR REQUIREMENTS 


COLUMBUS,OHIO. 


THE LIVINGSTON COUNTY 
CANNING CO. 


HEMLOCK, N. Y. 


Operated the Hydro Geared Grader this — 
Year. We would refer all canners to them 
as to its capacity and grading. 


The Sinclair-Scott Company 


Wells & Patapsco Sts. 
BALTIMORE, MD. 


| ORIGINATORS , DESIGNERS AND MANUFACTURERS | 
“thes, 
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The Knapp Type 
W. G. Labeler 


Labels any of the following 
standard sizes of packers cans: 


1-2-25 -3-95-303-1 Tall - 200z. 


For a slight additional cost we can 
furnish labeler Type 3-B-which will 
label all of above sizes and alsothe 4 lb 
and | lb flat and 6 and 8 oz. cans. 


Knapp Labelers are the product of over 30 years 
experience—The best insurance for clean, smooth, 
and evenly applied labels. They make good mer- 
chandise look better. 

KNAPPCO Pick-Up Gums and Lapend Pastes for 

use on Knapp Labelers are manufactured exclusively for “Ge FRED H -KNAPP CORPORATION 


us under our own formulas. Experience proves them 


LABELING and BOXING MACH 
the best with Knapp Machines. 
GENERAL OFFICE AND FACTORY 
New York - Chicago - Ridgewood, N. J. RIDGEWOOD, NEW JERSEY 


The First Cost Of A Monitor 


Green Pea Grader 


is low, as compared with the cost of suf- 
ficient other grading devices to produce 
the same number of grades. The sav- 
ing in that alone means many dollars. 
Then again, you save in the space taken 
up and in addition, you get incompar- 
ably better grades. 


Is not the logical answer— 
the MONITOR ? 


Figure it from any angle —the answer 
is absolutely the MONITOR. 


. 


HUNTLEY MFG. CO. 


Jno. R. Gray tnc., 726 Harrison St. 


T San F i , Calif. 
HUNTLEY MFG. CO. LTD, | Drawer 25 BROCTON, N. Y. | srown Boggs Ltd.. Hamilton, Ont. 
Tillsonburg, Ont. Cannon Supply Co., 


( Formerly at SILVER CREEK, N. Y.) Salt Lake City, Utah 


J 
7 
ath 


6 THE CANNING TRADE November 28, 1927 


Southern Can Customers 
Enjoy Incomparable Service 


“By every commonly accepted method of measuring an in- 
tangible thing like Service, YOU EXCEL”, a good cus- 


tomer tells us. 


Our new Building provides space admittedly superior to most Can Manufac- 
turing Plants. Three miles of railroad track on our 68-acre tract of land per- 
mits us to load cars in anticipation of Canners’ needs and forward immediate- 
ly on receipt of shipping instructions. Such ample loading facilities, when 
coordinated with assured productive capacity, enabled us to establish a record 
during the recent canning season of shipping practically every carload ordered 
the day instructions were received. 


SOUTHERN CAN COMPANY 


Gibbs Industrial Building 
BALTIMORE, MARYLAND 
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THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - - - - $3.00 
Canada - - - - - $4.00 
Foreign - - $5.00 


Extra Copies, when on hand, each, 10 
ADVERTISING RATES— According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SoutH FREDERICK STREET 
BALTIMORE, MD. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 
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EDITORIALS 


HE NEW DISTRIBUTION—The dominant note 
i ot the Western Canners Convention this week in 
Chicago is “The New Competition.” Just what 
this may be it would be unfair for us to say now, ahead 
of this meeting; whether it means the competition of 
the fresh vegetables with canned foods, which is not 
new at all,since the market stall has ever been the great 
competitor of the canned foods market; or the new im- 
petus given to fresh vegetables through the new selling 
methods and improved market facilities called into play 
by these aggressive growers, and which is new. Or 
aoes it refer to the new competition of the chain stores 
with the old method, wholesaler-retailer, distribution 
of canned fooas? The answer to the problem will be 
furnished at the Chicago meeting, and if you are with- 
in the western territorial zone you ought to be there to 
hear the answer. 

Last week we hinted at the new day coming into 
the method of canning foods, and it is a real, genuine 
problem of the greatest advantage to all canners, be- 
cause it means a complete transition from the old, 
primitive methods of canning to new and greatly ad- 
vanced methods, which will win public approval rap- 
idly and without question. 

But there is still another innovation, and this time 
with regard to the marketing of all canned foods. Mr. 
Frank Gerber, one of the past Presidents of the Na- 
tional Canners Association, and one of the clearest 
thinkers in the industry, writing to us this week said: 


“In my opinion the difficulties of the industry 
are largely due to inadequate facilities, meaning 
by this insufficient permanent capital and insuffi- 
cient warehouse space. 


Many canners are deluding themselves with 
the thought that there will be a return to the old 
order of future buying, and entirely overlooking 
the fact that though there will again be a period in 
which advance orders will be placed in large vol- 
ume, this will not mean that the goods can be con- 
verted into money immediately after the close of 
the season ; instead such future orders will provide 
for shipment as wanted by the buyer, and the 
seller’s requirements for capital and space will be 


substantially the same as though there was no ad- 
vance buying and sales were made strictly on the 
hand-to-mouth basis, as has recently been the 
vogue.” 


In other words, the time when a canner could 
finish his pack by the first of October, ship the goods 
all out and have his money in by the first or December, 
has gone and need not be expected back. The canning 
of foods cannot be financed nor warehoused on any 
such scheme any more, we believe. We have wit- 
nessed the first step away from this during the past 
year or more, when canners were obliged to carry the 
goods until the buyer wanted them, even when sold; or 
have had to find numerous buyers for small amounts 
of the goods, but always as wanted by the buyers. 
This so called hand-to-mouth buying is not peculiar to 
the canning industry; it is in general practice in all 
lines of industry, and for that reason it may be con- 
sidered as the rule and not the exception, as permanent 
and not as a mere whim of passing duration. And 
this being so it means that the canners are faced with 
the necessity of conducting their business to meet this 
new condition. It means they must be prepared to 
finance a pack over practically twelve months, and for 
that purpose have frost-proof warehouses suitable to 
carry the stock, to await the demand of the dis- 
tributors. 


But it means more than that; it means that the 
canners will have to change, very largely, their whole 
selling plan, and if they do change it will be greatly to 
their advantage. The old method of distributing an 
entire pack within a month or two was about as in- 
efficient as anyone could possibly devise. It spread a 
canner’s products out over too wide a territory, or dis- 
tributed them too thinly to build any good will for 
them ; because good will is built only by repeat orders, 
from the consumers. The buyers who took the packs 
did not store them; they found buyers for every pos- 
sible case, and moved them out as quickly as possible. 
The result is that even though the consumers in any 
one section might have formed a taste for the particu- 
lar canner’s goods, when they went back to their re- 
tailer for more of the same goods, they found that the 
retailer was out of them and that they had to take som” 
other canner’s products. If this second canner’s prod- 
ucts were satisfactory and pleased the consumer, the 
first canner was soon forgotten and he lost all chance 
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for any good-will building. The buyer’s label was in- 
stituted to obviate that very difficulty; to keep the 
brand and the goods always on hand to meet demand, 
at any and all times of the year. That is what the 
buyer means when he argues for his house or private 
label, saying he has a fortune tied up in the good will 
he has established for his brands. He has worked to 
introduce his brands and has his sales force constantly 
busy spreading the field of consumers on that brand. 
He knows the value of accumulated good will and 
works to increase it. The canners could well take a 
lesson from this. Of course, if a canner prefers work- 
ing to supply the goods for these private labels, rather 
than build his own reputation and good will among 
the consumers, that is his right and privilege and he 
will be happy in his vocation provided he does not wake 
up to the realization that he is merely a factory super- 
intendant for the wholesaler who markets the products 
of the factory under the private label; that regardless 
of how large his factory may grow and his output 
multiply many times over, still he is not building his 
own business one tiny bit. If his wholesaler leaves 
him, in any year, he will be lonely indeed with nobody 
else who knows him. 

But for the canner who seeks to build his fortune 
into his business the new order of things can be made 
a great help. He can take a hand in the sale of his 
own brands and then carefully see that the markets 
are opened up for them, are developed, and retained, 
and extended. But to do that he must be careful to 
see that a customer shall never come into any store, in 
the territory he has selected as his own, and fail to find 
his brand—the brand she wants—in supply. His great 
job will be in keeping the supply constant and depend- 
able. To do that he will be forced to carry the goods 
in his warehouse, and to let the distributors know that 
a supply is always maintained. As demand increases 
or his market broadens he will increase his factory 
output and thus keep in intimate touch with the de- 
mand and the supply. What other markets may be 
doing or, or other consumers demanding he need not 
worry about, if he is serving his little section in the 
way they most like. If he has priced his goods rightly, 
as tested by the steady demand for them, he will be 
independent of market prices, and every year reap a 
fair reward for his labors. 


This will not mean a disruption of the present 
consumption of canned foods; it will mean merely a 
re-organization of the present supply basis, with a 
heavy saving in freights in many instances. There 
will be just'as many people eating canned foods, and in 
a few years a great increase of them because of the 
careful personal attention: but they will be supplied 
from nearby locations, at hand and, therefore, easier to 
care for their quick wants. 


If the canner must carry the goods—and he must, 
he will have to be paid more for them. If he is paid 
more for them he will be required to furnish a better, 
more uniform quality, so that customers may always 
be pleased. He will keep in close touch with the tastes 
and demands of his customers, and he will pack his 
goods to please his customers. The distributor will 
like the trade because it is steady and dependable; the 
retailer will be pleased, the goods are the sort his cus- 
tomers want, and the canner will have a steady busi- 
ness, year in and year out, and be glad and willing to 
carry the supply until needed. Under such an ar- 
rangements banking facilities will be easy. 
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The change isn’t in contemplation; it is taking 
place, and has largely taken place. The job now is 
for the canner to fit himself to it. 

In his very excellent address before the Wisconsin 
canners, and reported last week, President Sorensen, of 
that Association, said: 

“Then, finally, gentlemen, permit me to sound 
a warning that the rapid development of the chain 
store method is forcing every possible economy in 
the wholesale business. This means that every 
canner should so fortify himself financially that he 
will not only be able to pack, but also to warehouse 
and carry his goods until they are wanted.” 


“All things come to him who hustles while he 
waits.” 


HE GLASS PACK—Elsewhere we record a fit- 

ting apology for an unseemly happening, one of 

‘hose unfortunate things in which canned foods 

are disparaged in an attempt to further the glass- 

packed foods. At about the same time that the above 

reached our desk we ran across this expression, from 
one of our Consuls in Italy: 

“Both tins and glass jars are used for jams, 
but the tins sell for 33 per cent less than the jar, 
though there is the same amount and the same 
quality of jam within the container.” 

He was speaking, of course, of conditions in Italy, 
yet in all Europe the same thing is true. That makes 
a very serious proposition with the European. He does 
not squander his money on pretty packages nor on ap- 
pearance, especially of the package. He wants the 
greatest amount of good food for his money. And we 


are rapidly coming back to the same condition in this 
country. 


We never have been able to understand why jellies 
and jams are not more extensively packed in cans. A 
one-pound can of jam or jelly will stand all sorts of 
rough handling without damage, and always be ready 
under any and every condition, as fresh and as good as 
the day it was packed; and on the average give the 
buyer more for his money than the usual jar or glass. 
There is no moulding, no watering, no off-coloring, no 
breakage, and the goods can be sold cheaper than when 
packed in glass. 

We do not offer this as an ungracious return for a 
gracious act, but mention it merely because it hap- 
pened to come along with the other matter. But can- 
ned preserves, it seems to us, are the logical thing, 
and we expect to see them increase, especially as the 
“money-drunk-days” wane and we get back nearer to 
normalcy in our earnings and spendings. 


SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss” 
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HUSKER 


The Husker That 
Feeds Like a Cutter 


Six Tuc Huskers will husk the corn for 
four Cutters. 


Furnished with Individual Motor Drive, or 
Belt Drive readily convertible into Motor 
Drive at small cost. 


Requires one-third the floor space— 
one-third the power. 


More than pays for itself by the saving 
of corn alone. 


Manufactured and serviced by Fay & Scott, 
experienced for more than fifteen years in 
building and servicing thousands of CANCO 
Closing Machines for the American Can 
Company. 


Guaranteed to render satisfactory service or 
same may be returned. 


The United Company 


Continental Trust Building 
Baltimore, Maryland 


Labor Will Never 
Be Any Cheaper ! 


The day of cheap labor is gone 
forever. But, we should worry! 


Cheap labor can never buy automobiles, 
radios or quality canned foods. 


Labor saving machines make high wages 
possible. Higher wages to labor raises 
the standards of living. ‘‘Once upona 
time’’ luxuries are ‘‘now-a-days’’ neces- 
sities. 


A-B Cookers are labor savers. They en- 
tirely eliminate the unpleasant back- 
breaking cookroom labor. 


The filled cans are never touched from 
the closing machine until they reach the 
warehouse, ready for the label. 


A-B Cookers are steam and fuel savers, 
only consuming half the fuel used in a 
cannery with asimilar output. More labor 
saved. 


A-B says, ‘“‘Why do anything by hand 
which a machine will do easier and 
better ?’’ 


There’s an A-B Cookerlogue (a canning 
factory movie) ready to be shown to you 
in vour office. We will show you how 
A-B does the unusual. A request will 
bring the movie. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Third & Dillon Sts., Baltimore, Md. 

844 Rush Street, Chicago, III. 
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The Wisconsin Meeting 


Large Meeting—Hopeful Spirit Shown—Interesting Considerations—Subjects Discussed: ‘“Treat- 
ment of Cannery Wastes’ —‘“The Seed Problem’’—‘‘Cause and Prevention of Flat Sours’? — 
**Freight Problems’’—President Cannon’s Advice—President Sorensen Summarizes—Sectional 


Meetings—The Exhibitors. 


(Continued from last Week.) 


SECTIONAL MEETINGS 


plans of the National Canners in having Sectional 
meetings as well as the general meeting. These 
Section meetings, devoted to Corn, Kraut, Beets and 
Beans, are very much in the manner of executive meet- 
ings in which the canners of each product alone discuss 
in a very free manner with each other the troubles and 
advantages of their packing. They are the sort of ses- 
sions which every association should have. And, be- 
cause their troubles are local and personal to the mem- 
bers, they are entitled to have these matters confined 
to their own attention. They are, therefore, not proper 
subjects for publication. 
For this reason we will touch but briefly upon each 
of these Sectional meetings. 


T= Wisconsin Canners Association follows the 


CORN SECTION 


HIS Section met at 9.30 Tuesday morning, No- 
i vember 8th, in Room “A” of the Auditorium, and 
as indicated went over the problems of corn can- 

ning in Wisconsin in a thoroughly intimate manner. 

The value of true strains of corn was discussed 
by Professor Brink, from the University of Wisconsin, 
and their relative merits debated. ‘ 

It was decided to hold a corn scoring contest at the 
next annual meeting, and a committee, consisting of 
Charles Quackenback, Janesville, chairman; King Wee- 
mann, Shawano, and George Schorer, North Freedom, 
was appointed to gather samples and make arrange- 
ments for this corn scoring contest to be held as stated 
at the next annual meeting. 

Dr. T. O. Goeres retired as chairman in favor of 
Mr. W. C. Schorer, who had been secretary. Mr. Henry 
Saltau was elected secretary. 


BEET SECTION 


N addition to the regular order of business, the ques- 
tion of the elimination of the No. 3 can was thor- 
oughly discussed. It was agreed that wherever 

practical two or more canners should install a No. 214 
machine and pack the orders received by all canners 
in such a group. It was thought this would make it 
possible to list this size and gradually work it onto the 
market. 

The fine work in Wisconsin of standardizing the 
counts of beets in the can was reviewed and showed 
gratifying results. 

Pictures were introduced of a new beet harvesting 
and topping machine, invented by a Milwaukee man, 
and it is said to do fine work. 

Canners were cautioned not to overdo 1928 pro- 
duction, but rather to keep the output within reason, 


to insure a profit and to eliminate undue hardships 
which are always visited upon the industry in time of 
over-production. 


Mr. Charles H. Karch, who has been chairman 
this year of the Beet Section, retired in favor of Secre- 
tary J. P. Kraemer, who moves up to the chairmanship, 
and Mr. H. R. Sampson was elected secretary. 


THE BUSINESS SESSION 


HE final meeting of the Wisconsin Canners is al- 

ways reserved as a business session for members 

only. This was held on Thursday afternoon, with 
a very good attendance present. 

President Sorenson called the meeting to order and 
the secretary reported receipts of $18,673.65, with ex- 
penditures of $17,030.14, leaving a balance on hand of 
$1,643.51. He reported some members in arrears in 
their dues and some others on the special assessment. 
The budget showed need of about $3,600 to complete 
the year, with an amount due from dues and otherwise, 
somewhat over $5,000. The treasurer reported in the 
same way, and the report was accepted and filed. 

Over 50 members answered the roll call. 

The chairman then called for the report of the Res- 
olution Committee, and it was made as follows: 


REPORT OF RESOLUTIONS COMMITTEE 


Board of Directors: Be it Resolved, That we commend the 
Board of Directors for the splendid work they accomplished dur- 
ing the past year. We especially commend that wonderful spirit 
of co-operation of calling special meetings of the entire mem- 
bership to consider and discuss the many problems confronting 
the Association during the past year. 

Canners’ Short Course: Resolved, that the Secretary be in- 
structed to send a letter of thanks of appreciation to the School 
of Agriculture, University of Wisconsin, for conducting the 1927 
Canners’ Short Course. 

Allied Industries: That a vote of thanks be extended to 
allied industries for their co-operation and support to help make 
this Convention a success. 

Seed Corporation: It is highly recommended that the Wis- 
consin canners continue their interest and support of the Seed 
Corporation for the work that is being carried on under the di- 
rection of Mr. J. W. Deniger. its President, and Mr. E. J. Re- 
nard. We feel the potential benefits and moral support of this 
organization is an incentive for seed companies to produce the 
best possible strains of the highest quality. 

Local Freight Shipments: Whereas, the practice of buying 
peas in small lots less than carload is becoming a burdensome 
problem, and whereas this practice has increased at a tremen- 
dous rate during the past year, and whereas this method of buy- 
ing, in our opinion, increases the cost of sales, the labeling, 
shipping and billing of our merchandise, and which results in 
unfairness to our jobbing trade who buy in carload lots, and 
who function in the proper distribution of our merchandise; 
therefore be it resolved, that the Wisconsin canners, at this 
Convention assembled, adopt a 5c per dozen service charge on 
all less than carload shipments, and same be adopted as a uni- 
form term and practice by its membership. 


The National Canners Association: Be it resolved, that the 


Nominating Committee annually appointed by the President of 
the National Canners Association for the State of Wisconsin be 
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arresford “Autor” Lift Truck 


po » Many Canneries Use It. 
Repeat orders from Satisfied 


Buyers are Frequent. 


Price with Platform - $75.00 
Additional Platforms - 2.50 
F. O. B. Niagara Falls, N. Y. 


CHISHOLM-RYDER CO., INC. 


CAPACITY ONE TON. NIAGARA FALLS, N. Y. 
SPECIAL AGENTS 
STRONG, SERVICEABLE A. K. ROBINS & CO. — JAMES Q. LEAVITT CO. 
; Baltimore, Md. Ognen, Utah 
USEF UL, ECONOMICAL BROWN-BOGGS FOUNDRY & MFG. CO. 
EASILY OPERATED. 


SPRAGUE-SELLS CORP., Chicago, Ill. 


THE BEST IN CONVEYORS: For conveying and elevating peas, beans, cherries and all other similiar 
vegetables and fruits THE HANSEN SANITARY CONVEYOR BOOT fils the need. Hansen conveyors have 
largest conveying capacity, operate easily, don’t get stuck and positively do not spill the product. An even 
drive on both chains does not permit one chain to streach letting the 
buckets sag. Hansen Sanitary Conveyor Boots are simple, a revolving drum 
measures the product without crushing, they are sanitary and hardly ever 
wear out. Hansen Sanitary Conveyor Buckets are ALL-STEEL and have 
replaceable bushings. Dependable conveying with no waste is to use 


HANSEN SANITARY CONVEYOR BOOTS. 


HANSEN CANNING MACHINERY CORPORATION, 
CEDARBURG, WISCONSIN 


MANUFACTURERS OF MASTER-BUILT MACHINERY 


Hansen Automatic Hansen Sanitary Pea Hansen Quality Hansen Sanitary Hansen Automatic 
Tomato Filler and Bean Filler Pea Grader Can Washer Kraut Filler 
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hereafter released of any past precedent as to the ways and 
means they are to nominate a member of the Association to the 
directorship of the National Canners Association. 

Army and Navy Specifications: Whereas, it has come to our 
attention that a meeting of the Committee on Definitions and 


Standards of the National Canners Association is to be called - 


for December 1st, and whereas it is understood one of the pur- 
poses of this meeting is for the consideration of the changing of 
the Army and Navy specifications for canned peas by adding 
the words “Reasonably uniform” pertaining to color. Whereas, 
this insertion would unquestionably have a tendency to lower the 
standard of the peas purchased by the Army and Navy and lead 
to confusion between government and trade specifications of 
standards; therefore, be it resolved, that this Association voice 
its protest by adoption of this resolution to such change by in- 
structing the Secretary of this Association to forward a letter to 
the chairman of the Committee of Definitions and Standards, 
protesting this change at this time in the Navy and Army spec- 
ifications. 

Traffic Department: We greatly commend the excellent 
work done during the past year by the Traffic Department under 
the direction of Mr. F. L. Thomas. Whereas, only 43 members 
out of the 129 members availed themselves of the service of 
this department during the past year, and whereas the refunds 
to these members totaled $6,800 for claims for refunds that have 
been filed, and whereas if all the members had co-operated in 
making use of this service it is more than probable that the total 
refund would have amounted to more than the entire cost of 
maintaining our Association work and Madison office. Or, in 
other words, exceeding the total amount of paid in as dues. 
Therefore, be it resolved, that the Traffic Department be con- 
tinued as a part of our Association activity. 

Western Canners’ Freight Committee: Whereas, the Na- 
tional Canners Association, through its Board of Directors, has 
withdrawn from all freight rate cases unless they are national 
in scope, and whereas on account of the classification of the en- 
tire territory and all rate matters are handled directly within 
each of these territorial classifications, and, therefore, rate cases 
of national scope seldom present themselves; therefore, be it 
resolved, that at this Convention assembled the President be in- 
structed to create and appoint a committee to be known as the 
Western Canners’ Freight Committee, and that this committee 
should be instructed to get in touch with all state associations 
within the Western trunk line territory and form and organize a 
permanent association from the representative state associa- 
tions in order to protect the industry in freight rate cases, es- 
pecially those which are within the Western trunk line territory. 

Election of President: Whereas, members of the Association 
in their group meetings have expressed a desire to select the 
president of the Association by direct vote of its membership at 
each regular annual meeting; therefore, be it resolved, that the 
President present this question to the membership of the Wis- 
consin Canners Association assembled at this annual meeting 
for consideration and decision. 

Our Secretary: If we were to register all the constructive 
and hard work rendered by our Secretary, words would fail us 
in such an attempt. Our message is, “Well done, Nick; we wish 
you godspeed.” As an expression of appreciation to him, a ris- 
ing vote of thanks is sincerely recommended. 

(Signed) 

JOHN B. WEIX, 
CARLTON FRIDAY, 
WALTER BERG. 
The resolution on local freight shipments was re- 
ferred to the Resolution Committee of the National 
Canners Association 


Secretary Nicholoy suggested that the question of 
Western Canners’ Freight Committee be referred to 
Secretary Lee, of the Western Canners Association, and 
to the various State Associations in the territory men- 
tioned. 


The resolution regarding the election of President 
was tabled, but all other resolutions adopted. 

The Committee on Memorials submitted the fol- 
lowing report: 

Since the 1926 Convention the Wisconsin Canners 
Association has suffered a loss in the passing to the 
Great Beyond of one of its beloved members, Mr D. E. 


Trimble, and the Memorial Committee offers the fol- 
lowing resolution: 
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Whereas Divine Providence has removed from our 
midst a brother canner who stood loyally regarded and 
was closely ‘associated with us; therefore be it 

Resolved, That the Wisconsin Canners Association 
records its profound respect for D. E. Trimble, of West 
Salem, Wis., and its sense of great loss through his 
death. He set an example of service and self-sacrifice 
which is inspiring. 

The Wisconsin Canners Association extends to his 
family and business associates their deepest sympathy 
and join in mourning the loss of a splendid member. 
Be it further 

Resolved, That a copy of this resolution be sent to 
his bereaved family and his business associates by the 
officers of our Association. 

(Signed) D. H. Steinberg, A. T. Hipke, J. B. 
Hutchinson. 


The report of this committee was unanimously 
adopted. 

The Auditing Committee reported that they had 
made a thorough audit of the books of the Secretary 
and Treasurer and found their records in excellent 
shape and to balance in every detail. This committee 
was composed of William Opitz, F. Christel and King 
Weemann. 

The motion was made that the President appoint a 
committee of three members to go over the legal quali- 
fications necessary for the election of a tenth director, 
to be known as a Director at Large, and that such com- 
mitteee report at the next meeting of the Association. 
This motion was carried. 

It was also suggested that a new edition of their 
articles of organization and by-laws be issued, and that 
the above committee attend to this. 

Directors 

The nomination of the new Board of Directors was 
then presented and, upon motion, the following Board 
of Directors was elected for the ensuing year: 


Group 1—T. O. Goeres, Lodi, Wis. 

Group 2—Henry Schimmel, Cambria, Wis. 
Group 3—J. B. Huenick, Cedar Grove, Wis. 
Group 4—E. 8S. Huebregtee, Ripon, Wis. 
Group 5—Wm. Christensen, Colby, Wis. 
Group 6—J. P. Kraemer, Templeton, Wis. 
Group 7—Henry Soltau, Bangor, Wis. 
Group 8—H. A. Greb, Clintonville, Wis. 
Group 9—Theo. Anderson, Augusta, Wis. 


Mr. Henry Schimmel, of Cambria, tendered his 
resignation to the Board of Directory, which was ac- 
cepted. The board then selected Mr. J. W. Deniger to 
serve in Mr. Schimmel’s stead, and by motion, seconded 
and carried, Mr. J. W. Deniger was elected to fill the 


vacancy. 
The Election 
The Board of Directors then reported the follow- 
ing officers elected for the ensuing year: 
President—J. P. Kraemer, Templeton. 
Vice-President—Henry Soltau, Bangor. 
Secretary—R. E. Greb, Clintonville. 
Treasurer—J. W. Deniger, Beaver Dam. 


Upon unanimous motion, the meeting then ad- 
journed. 


THE ENTERTAINMENT AND DINNER 


HE entire Convention was taken out to the mag- 

| nificent home of the Eagles, containing the mil- 
lion-dollar ballroom. Buses had been provided and 

the entire Convention hiked out to this magnificent 


November 28, 1927 THE CANNING TRADE 18 


The AYARS NEW PERFECTION 
PEA AND BEAN FILLER. 


Only filler on the market with slowly revolving hopper. 
Hopper revolves slowly in the opposite direction from 
the way the filling pockets revolve, which insures an 
absolute uniform fill. 

‘‘NoCan No Fill” attachment that works perfectly. Will 
not allow any peas or beans to go on floor if can should 
fail to be put in runway. 

Fills smaller grades of sweets of strictly Fancy Quality at 
high speed without any variation whatsoever in the fill. 
We makea special Ten Station, Monel Metal machine, 
heavy type, for large capacity and constant use; especi- 
cally for bean packers. 


Ayars Machine Company 


Salem, New Jersey 


Beet Topper, Beet Grader, Beet Splitter, Beet Quarterer, Beet Peeler, Beet Slicer, Process Clock, 
Tomato Fillers, Tomato Washer, Tomato Trimmer & Scalder, Tomato Corer, Hot Water Ex- 
hauster, Cooker, Rotary Syruper, Corn Shaker, Liquid Plunger Filler, Angle Hanger, Can Steri- 
lizer, Can Cleaner, Friction Clutch. 


Manufacturers of 


ROGERS BROS. SEED CO. 


Breeders & Growers 


326 W. Madison Street 


CHICAGO, ILL. TELLS” 


2 “BLOOD 
= Perfection : 
= Vine: 28 in. dark; medium. E 
= Pod: 34 in. blunt, light green, = 
= double. = 
= Season: 72 days to canning stage. = 
= Seed: Medium size, green wrin- = 
= kled. 
E Surprise : 
z Vine: 26 in. dark green, slender. 2 
= Pod: 2% in, blunt, light, single. = 
= : = 
2 Season: 56 days to canning stage. E 
= Seed: Medium light green, wrin- E 
= kled. : 
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building in the finest residential section of Milwaukee. 
This is the latest and most up-to-date thing in fraternal 
homes. 

The ballroom is magnificent, of immense propor- 
tions and artistic to a very high degree. The lighting 
effect in the entire building is marvelous, and after 
watching the Association and its ladies dance the eve- 
ning away, nearly all the members availed themselves 
of the opportunity to inspect this beautiful building. 
Here they found bowling alleys that are a joy to look 
at; a swimming pool that is not only a gem, but in many 
respects a marvel. It is said that the water in this pool 
is changed daily, and, a matter that will be of interest 
to canners, is the filtration system, or rather a triple 
filtration system, which returns this water to the pool 
in six minutes, absolutely clean and fit to drink. More 
than this, the bottom of the pool is vacuum-cleaned 
every night, a rather marvelous operation when you 
think of it, but done by a special system representing 
the latest in advanced science. 

The entertainment was enjoyed by an immense 
crowd, the dancing lively and indulged in by nearly 
every one, and they celebrated Armistice Day by stand- 
ing at attention, with their faces turned to the east, 
while the band played the Star-Spangled Banner. At 
its termination toy balloons were released from the 
chandeliers in the roof, and as they floated down the 
crowd enjoyed a miniature Mardi Gras. 

About midnight a buffet luncheon was served, and 
it was the unanimous opinion that the evening had 
been a magnificent success. 

The Wisconsin Canners appreciate the favor ex- 
tended by the Eagles, and would have them know this. 


THE EXHIBITION 
; The Canning Machinery and Supply men occupied 
Kilbourn and Juneau Halls on the first floor of the 
Auditorium, with comfortable booths, where their 
friends and patrons were welcome and which served 
as a meeting place during the week. 


Those who exhibited in Kilbourn Hall and the 
number of their booth was as follows: 


Booth 
Anderson-Barngrover 11 
28 
Everett B. Clark Seed Co.................ccccsscsssssssssesseeee 16 
Dallman & Cooper Supply Co..........cccccccccsssecceecceecee 14 
5 
Hansen Cang. Machy. 8 
21 

Kieckhefer Container 20 
Lawrence Warehouse 9 
3 
Messcher, Sanborn & Holmes, Inc.................00000. 10 
27 
Northwestern Lithographing 2 
4 
Jerome B. Rice Seed Co.............ccc..cssscsoccsssssscessces 18 
12 
John J. Staub Brokerage Co............ccsccssssssscesssceeeees 18 
24 and 25 
Waldorf Paper Products Co............:cssccccsssscessesecees 26 
Washington-Idaho Seed 10 
15 
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Wisconsin Canners j 
19 
Those who exhibited in Juneau Hall: 

John H. Allan Seed Co...............ccccccscsseees 218 and 219 
225 and 226 
Brotherton-Kirk Seed 207 and 208 
214 
Frank Hamachek Machinery 222 
22814 
National Box & Specialty Co................... 207 and 208 
Nicholls, North, Buse Co..............ccccccseees 207 and 208 
227 
210 
221 
U.S. Printing and Lithographing Co.................... 215 
Washburn-Wilson Seed 223 
Wisconsin Brokerage C0. 223 


CLOSER HARMONY AMONG CANNERS 
Address of President H. L. Cannon, National Canners 
Association. 


Before Wisconsin Canners and Michigan Canners 
Convention. 


T is an honor and a pleasure to be permitted to represent the 

N. C. A. before you today—a most signal honor to be cho- 

sen the representative of such a trade organization as yours 

and likewise a pleasure to be able to give you, as members, a 

short account of the National Canners Association labors, for, 

even at the risk of repeating what many of you know, I want 
to tell you some of its accomplishments and its hopes. 


Back in the nineties there existed but two canners’ organi- 
zations, the Atlantic State and the Western. Business in those 
days was small, and the idea of every fellow for himself very 
largely prevailed (that idea is not entirely dead today). Asso- 
ciation work was practically nothing, but annual meetings were 
held and the large annual dues of $5.00 per year attempted to be 
collected. In 1907 in Buffalo these two Associations, the At- 
lantic States and Western, met together for the last time and 
then formed the National Canners Association. The yearly dues 
fixed for members for 1907 was $10.00 per year, and the report 
presented to the 1908 convention showed that dues had been con- 
lected from three members during 1907. In 1908 the dues for 
non-members of any state association were continued at $10.00, 
but for members of any local state association the dues were 
fixed on a graduated scale. 


The membership of the National Canners Association grew 
steadily from 771 in 1918 to 1154 in 1920, representing a pack 
of 36,650,000 cases, but in 1921 the membership fell to 188. This 
was the year the dues were very materially increased, but these 
188 members represented a pack, in 1921, of 18,900,000 cases, 
showing the more influential firms stayed by the Association. 
In 1922 the dues were raised to 1c per case, and the member- 
ship began gaining in number and has gained each year until 
now we have over 750 members. It is very gratifying for all 
of us to know that since 1922 the dues per -case have gradually 
been reduced from one cent to one-third cent per case, while the 
general activities of the Association have increased. 


One of the first constructive activities begun by the National 
Canners Association was the scientific research department. 
For years canners had processed their products by rule of 
thumb; no definite knowledge existed why products kept or 
spoiled; no information existed on the relation of heat penetra- 
tion in certain products to the required time of cooking, the re- 
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LABELS FOLDING BOXES 
THAT HELP SELL GOODS 


S up your package. The power of ‘Well dressed’” packages 


been repeatedly proved. 
| - Putting your product on the dealer’s shelves does not complete the s 
Why not help the dealer sell your goods by using attractive labels that 


create a favorable impression. 
OQ) Let us show you what we mean by attractive labels 


CONSULT OUR TRADE 


$29,000 brand names inclu 
e service is freee 
d States Printing 6 Lithograph 


uarte 


A machine found in nearly 
every packaging plant. 


The Kiefer Rotary 
Jar and Bottle Rinser 
and Sterilizer. 


Thoroughly rinses containers inside and outside 
at a speed of up to 120 a minute. 


The only rinser with the Kiefer patented central 
water-distributing valve---guaranteed never to leak--- 
an assurance against waste of water. 


The first rinsers we built, some fifteen years ago, 
are still in use. What more need be said ? 


ai aa Shipped complete ready to install. 
Write for pamphlet. 


THE KARL KIEFER MACHINE CO. 
CINCINNATI, OHIO 


55 Beech St. Company i 
ie 
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sistance of bacteria and their spores to heat, or the influence of 
acidity on the resistance of bacteria to heat. These, and many 
allied subjects, have been studied for years in the three labora- 
tories maintained in Washington, San Francisco and Seattle by 
the National Canners Association, until now you can be given 
processes that are safe and at the same time best suited for 
each particular product. 


As you know, until two or three years ago canned foods 
were said to be deficient or entirely lacking in vitamins on ac- 
count of the heating and other manufacturing processes to which 
they are subjected. The research work carried on at Columbia 
University under Prof. Walter H. Eddy in collaboration with the 
research laboratory has completely disproved this opinion. We 
know certainly that many canned foods are rich sources of vita- 
mins, and that the vitamin content of foods is less affected by 
commercial canning than by ordinary methods of home cooking. 


H. L. CANNON 


Then, too, the fear of ptomaines in canned foods has been 
set at rest by the exhaustive work, covering three years, carried 
on by Dr. Roseman, of Harvard Medical School, with others fos- 
tered always by the National Canners Association. 

Research work for the purpose of improving canned food 
containers has been carried on for a great many years, and is 
being continued. This work has covered not only an exhaustive 
study of tin plate, but also work on corrosion, perforation and 
discoloration of cans, and the use of other materials than tin 
plate for canned food containers. 


Service is freely given to individual members by the labo- 
ratory on spoilage problems or other technical problems in con- 
nection with canning. The laboratory will also arrange to in- 
vestigate any spoilage claim reported by a buyer or canner, when 
requested to do so by the canner concerned. In case any mem- 
ber has trouble with food officials in connection with his prod- 
ucts, the Association offers its services in making check exam- 
ination of samples, or in ascertaining other facts bearing on the 
case. Should investigation indicate that injustice is being done, 
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the Association stands ready to assist its members in every pos- 
sible way. 

The Raw Products Research Bureau, by maintaining close 
contact with State and Federal Agricultural Departments and 
Stations, as well as with private agricultural research agencies, 


.all over the country, has done a great deal to promote and en- 


courage more research on canners’ agricultural problems. These 
included problems relating to better canning varieties of fruits 
and vegetables, combating insect pests and plant diseases, im- 
provement of seed stocks, and proper methods of fertilization; 
all with a view to securing better quality of raw stock and 
higher yield per acre. 

For many years the Association has maintained a service 
for prompt investigation of cases involving illness or claims of 
injury attributed to canned foods. This service is free to mem- 
bers, and includes a full report of the investigation, which is 
made by a competent man whenever the circumstances require 
special medical knowledge. In case suit is filed or threatened, 
the Association’s counsel will give advice regarding the han- 
dling of the claim, and if it is apparently unjustified will bear 
the expense of its defense, not including, however, the payment 
of any judgment or damages awarded. This service alone 
would justify the dues paid by members, for no canner can 
know when such a claim may be made against his product, 
whether justified or not. 

A new department, that of Home Economics, was started 
this past September by the N.C. A., and a most competent, well- 
known woman, Miss Ruth Atwater, has been put at the head of 
this service. We feel very certain that Miss Atwater will make 
a great success in bringing to the attention of the consuming 
housewife, through her contacts with colleges and home eco- 
nomic schools, the knowledge learned of canned foods by our 
research department. 


All the efforts expended so far by the Association have 
looked to improving and increasing production, a most necessary 
and commendable thing, but the other great side to our business, 
that of distribution, has been left far too long to the individual 
canner, and by him neglected. Your last President left, as one 
of his recommendations, the study of distribution. A committee 
of your ablest men was appointed to consider this broad subject 
at Atlantic City last January. Since the subject of distribution 
is so broad and little understood, your committee finally decided 
that rather than act hastily and waste either time or money, the 
most advisable thing to do first was secure the ablest man pos- 
sible to make a preliminary study and endeavor to furnish your 
committee with the correlated facts and information now ob- 
tainable and to suggest, when such a preliminary survey can be 
made, if deemed possible, a plan to be adopted for more inten- 
sive and broader research in distribution. I feel we are most 
fortunate in having secured, for this preliminary study, the ser- 
vices of an unusually well-fitted man, one of vision and imagina- 
tion, Dr. Alsberg, who at present is working with the great Le- 
land-Stanford University. Dr. Alsberg has agreed to give this 
his attention, and all the necessary expense for this preliminary 
study has been assured by private subscription, so your Associ- 
ation has everything to gain and can be at no loss of money 
while this very valuable work is being started. Just what the 
outcome will eventually be no one at present could venture to 
say. Like many researches in other fields, solutions often come 
most unexpectedly. Let us have faith that such desirable re- 
sults will follow the efforts put forth by your Association that 
we shall be more than justified for any work and money ex- 
pended. 


The work of tabulating the yearly packs of peas, corn, to- 
matoes and beans, which has been so accurately done and at a 
great amount of labor by the National Canners Association, has 
been taken over by the Census Bureau of the United States. Their 
first report was on peas, and I am advised in their report less 
than six packs were estimated, showing the thoroughness with 
which this work was accomplished. The Census Bureau now has 
agreed to take account of stocks on hand January 1st and July 
1st of each year resting in both the canners’ and distributors’ 
warehouses on peas, corn and tomatoes. May I urge the heart- 
iest co-operation on your part in furnishing these statistics, for 
you may be assured that unless the department succeeds in ob- 
taining a comprehensive report from both the canner and dis- 
tributor no report will be made. This will be another step for- 
ward in our search after information which. will aid in forming 
our plans for future packs. Such information is used by other 
industries very much to their advantage, and we should all wel- 
come it as most progressive. 

All these valuable results accomplished by the National 
Canners Association have been the fruits of co-operation and 
eonfidence in each other among the canners. Much good has 
been done, but much more can be accomplished. 
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excel Our Labels 
n Designs are the Highest Standard 
of Arti istic’)Merit for Commereial Value. 


Ask for our Superior Line for your ae Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


McStay Lightning Box Sealer 


The McStay Lightning Box Sealer, for- 
merly manufactured by the McStay Ma- 
chine Company, Los Angeles, California, 
is now made exclusively by us at our 


A. K. ROBINS & CO., Inc. 
Lombard and Concord Sts, 
Baltimore, .. Maryland 


Baltimore factory. This machine is made 
for all sizes corrugated and solid fibre 
shipping cases. The high quality of the 
McStay Lightning Box Sealer will be 
maintained by us as when manufactured by 
the original patentees. 


We carry a complete stock of Canner’s, Preservers and Bottler’s Machinery. 


THOM. A. scoTT PORMER MANAGER OF THE LIQUIDATED GEN. Me6R.: 


CHISHOLM-SCOTT 


anit. 
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It has been said that what the canning industry needs is 
followers, not leaders, but I think an equally crying need today 
is closer harmony and stronger confidence among canners. This 
point cannot be too strongly emphasized, for what real good 
can be accomplished either by your Wisconsin Association or 
the National Canners Association if suspicion and distrust pre- 


vails among the members? You men in Wisconsin hold the des- . 


tiny of your business in your own hands. The great devastating 
burden of over-production in peas is past for the present. Just 
how long a more even balance between production and con- 
sumption in peas shall exist can and must be answered by you. 

You are well aware that the canning industry today has a 
capacity to greatly overproduce in any given commodity any 
given year. Now, are you going to ignore this fact, and, in your 
desire to reduce cost by operating to capacity, put into cans 
enough peas in 1928 to stagger the market and make it impos- 
sible for anyone to receive a fair return for their labor and 
money expended? Many other industries in this country, not- 
ably steel, can greatly overproduce any year they run to ca- 
pacity, but do the steel manufacturers ignore the information 
they have on stocks on hand and future sales and run their 
plants full time, trusting in some kind providence to dispose of 
their surplus? Their dividends to their stockholders do not in- 
dicate this. Why should we, as canners, act any less wisely? 
Remember, it is always the unneeded last 20 per cent of a pack 
that demoralizes the market. 


Here is where your co-operation and confidence in each 
other will be shown. Let every member here go home and take 
an honest inventory of himself first, for, quoting again, “To 
thine own self be true and it must follow as the night the day 
thou canst not then be false to any man” to determine just how 
far he should go during 1928. Determine accurately how many 
peas you have a reasonable assurance of selling at a profit, then 
how many of this number your plant is thoroughly equipped to 
handle properly and how many your finances can safely afford 
to pack. Then follow honestly your own analysis in your con- 
tracted acreage. Do not be governed by what you wish the 
other fellow to do, but actually work together and trust each 
other to do the right thing. Do not be afraid to exchange infor- 
mation—you cannot have too much knowledge of conditions. I 
feel if you do this I can assure you that the end of 1928 will find 
you all a happier, stronger financial Association than today. 


PROGRAM 


Western Canners Convention, Hotel Sherman, 
Chicago, November 28th-29th, 1927. 


“THE NEW COMPETITION” 


First Session 


Noon luncheon, Crystal Room, Hotel Sherman, Chicago, 
12.15 o’clock p. m., Monday, November 28, 1927. Luncheon tick- 
ets $1.25 each. At the conclusion of the luncheon the following 
program will be presented: 

Invocation. 

Address by Mrs. Bess Gearhart Morrisson, Lincoln, Neb., 
Practical and Professional Household Economist, on “The House- 
wife’s Viewpoint of the New Competition in Connection With 
Canned Foods.” 

Address by Mr. Clarence Saunders, of the Clarence Saunders 
Corp., Memphis, Tenn., on “The Retail Distributor’s Viewpoint 
of the New Competition.” 

Address by Mr. Alvin E. Dodd, Domestic Distribution De- 
partment, Chamber of Commerce of the United States of Amer- 
ica, Washington, D. C., on “The New Competition from an Eco- 
nomical Distribution Standpoint.” 

Address by Mr. Julian Armstrong, Bureau of Related In- 
dustries, Chicago, Ill., on “Co-operative Organization and the 
New Competition.” 


Second Session 

Crystal Room, Hotel Sherman, Chicago, IIl., Monday, No- 
vember 28, 1927, at 4 o’clock p. m. 

Approval of record of proceedings of last meeting. Ap- 
pointment of Special Committees by President. (a) on Resolu- 
tions; (b) on Secretary’s and Treasurer’s Report. 

Round table discussion. 

The remainder of the time of the convention will be devoted 
to a discussion of “Production and Distribution of Canned Peas, 
Corn and Tomatoes, by members and canners, a chairman being 
designated for each session and a leader of the discussion on 
production, and one on distribution being named from each state. 
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Canned Pea Section 
Crystal Room. 
F. A. Stare, Columbus, Wis., Chairman, Columbus Canning 
Co., Columbus, Wis. 
Wisconsin. 

Production 

Walter G. Glascoff 
Waupon Canning Co. 


Distribution 
Louis E. Wederts, Lakeside 
Packing Co., Manitowoc. 
Illinois. 
G. R. Garretson, J. B. Inderrei- 
den & Co., Chicago. 


Richard Dickinson 
Dickinson & Co., Eureka. 


Indiana. 
Earl Smith, Great Western Lee Dingee, Fame Canning Co., 
Canning Co., Delphi. Chicago. 
Michigan. 


Den Gerber, 
Fremon Canning Co. 


Wm. Eddington, 
Morgan Canning Co. 


A. F. Wentworth, 
Fairmont Canning Co. 


R. C. Nott, W. R. Roach & Co., 
Grand Rapids. 
Utah. 
H. L. Herrington, Utah Can- 
ning Co., Ogden. 
Minnesota. 
Ivan Anderson, Anderson Cang. 
and Pick. Co., Dodge Center. 
Ohio. 
F. L. Dutton, McCoy Canned 
Food Co., Urbana. 
Third Session 
Canned Corn Session, Crystal Room, Tuesday, November 
29th, at 9.30 A. M. 


Ira S. Witmer, Chairman, Bloomington Canning Co., Bloom- 
ington, Ill. 


C. H. Sears, Sears & Nichols 
Corp., Circleville. 


Towa. 
William Clapper, Millard W. Jones, 
Grimes Canning Co. Sac City Canning Co. 
Nebraska. 
C. O. Dawson, A. E. Stewart, Norfolk 


Blair Cang. Co., Blair, Neb Packing Co., Norfolk. 


Tllinois. 
W. A. Miskimen, Illinois Can- 
ning Co., Hoopeston. 
Indiana. 
Ralph Kemp, Kemp Bros. Pack- 
ing Co., Frankfort. 
Minnesota. 
Edward B. Cosgrove, Minnesota 
Valley Cang. Co., LeSeuer. 
Wisconsin. 
J.B. Hunink, Dutch Canning George Greb, Shawano Canning 
Co., Cedar Grove. Co., Shawano. 
Michigan. 
L. A. Sears, W. R. Roach & Co., 
Grand Rapids. 
Ohio. 
Harry McCartney, Sears & 
Nichols, Corp., Circleville. 
Fourth Session 
Canned Tomato Session, Crystal Room, Tuesday, November 


29th, at 2.30 P. M. J. J. Rogers, Chairman, Fall Creek Can- 
neries, Pendleton, Indiana. 


J. W. McCall, Gibson 
Canning Co., Gibson City. 


I. C. Morgan, Morgan 
Packing Co., Austin 


P. J. Loveland, Monticello 
Preserving Co. 


Walter Reed, Lake Odessa 
Canning Co. 


T. E. Dye, McCoy Canned 
Food Co., Urbana. 


Tennessee. 
James R. Stokeley, Stokeley 
Bros. & Co., Newport. 
Missouri. 
Roy Nelson, Nelson Canning J. B. Berghaus, Billings 


B. A. Craddock, Humboldt 
Canning Co. 


Co., Crane. Canning Co. 
Indiana. 
Ira Grosvenor, Tomato Roy Rufkin, Alexandria 
Products Co., Paoli. Packing Corp. 
Utah 


Jos. F. Barker, Utah Canning I. B. Rodman, Rocky Mountain 
Co., Ogden. Packing Corp., Salt Lake City. 
Colorado. 
K. K. Mayer, Kuner-Empson Ray Ricketts, Ray Ricketts Can- 
Canning Co., Longmont. _ning Co., Crowley. 


Ohio. 
Lawrence Satterfield, Gypsum Chas. McDonald, Elyria Can- 
Canning Co., Port Clinton. ning Co., Elyria. 
Michigan. 
Wm. Godfrey, Michigan Fruit 
Canners, Inc., Benton Harbor. 


Geo. A. Hathaway, Home 
Canning Co., Blissfield. 


Reports of Special Committees 
(a) On Resolutions; (b) on Secretary and Treasurer’s Re- 
port. Adjournment. 
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ADVERTISING 
THE ALM ANAC OF THE CANNING INDUSTRY 


To Canners Everywhere: 


You can place your name and brands on the desks 
of all the better buyers among the Wholesale Grocers-- 
and all Chain Store buyers--and Commissary and Insti- 
tutional buyers--by having your advertisement in 


The 1928 Almanac of the Canning Industry. 


Nearly all of them keep this Almanac in their 
desks and refer to it constantly--all during the year. 


This keeps the canner’s business-card always on the 
desks of buyers--- 


More than that--tells them the goods you pack 
and all about them. 


A full page Ad. in the Almanac $50.00; a half page $30.00; 
a quarter page $20.00 for a whole year’s service. 


For the canner there is no better medium possible. If you can’t believe 
this Almanac will serve you better than amy other advertising means, then save 
your money and don’t spend any, because you are not ready to advertise. 

Ask any advertising expert. 


If he knows this Almanac, he is bound to tell you that it is the surest, most 
direct and longest lasting method for any canner---and the cheapest. 

The 1928 Almanac is now being compiled. Re- 
serve a good location early and let copy come on. We 
will help prepare copy if desired. 


PUBLISHED BY 


THE CANNING TRADE 


BALTIMORE, MD. 
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A DIRECTORY OF MOLASSES AND SYRUP 
FRUITS 


The National Syrup and Molasses Association has 
undertaken the preparation, publication and distribu- 
tion of a complete trade directory of the industry it 
represents. 

In addition to an alphabetical list of all individuals 
and concerns engaged in manufacturing, mixing, pack- 
ing and canning syrup and molasses products, the di- 
rectory will contain other divisions arranged under 
various descriptive headings showing the nature of the 
business and the products put up or handled by each 
individual or company. ‘l'here will also be separate 
rosters of those concerns associated with the packing 
of syrup, such as manufacturers of corn products, fric- 
tion top cans, paper boxes and the like. Many of the 
can companies are associate members of the Associa- 
tion, and are co-operating with it in its efforts to ben- 
efit the whole industry. 


The need for such a compilation has been felt for a 
long time. Trade directories now in circulation con- 
tain much the same information, but are necessarily of 
considerably greater scope and are not readily avail- 
able to many buyers. ‘lhe new directory will be a 
pocket-sized, handy reference book, convenient to all 
those who purchase and deal in syrups and molasses. 

It is expected that copies will be available for dis- 
tribution by the first of the year. 

The preparation of this directory is but one of the 
many activities which the National Syrup and Molasses 
Association has undertaken. One of the more recent 
of these is the establishment of an exchange service for 
members who have for sale or desire to buy used ma- 
chinery, equipment or surplus stocks of raw material. 
The member who wishes to do either makes known his 
wishes to the executive secretary in Washington, who 
thereupon lists the articles offered or called for, and 
sends the information to all members. Buyer and seller 
are thus brought together without expense to either. 
Several hundred dollars worth of machinery and 
equipment have already been disposed of through this 
system during the short time it has been in operation. 


TO OBSERVE FAIR COMPETITION 


URING the campaign recently conducted under 
D the auspices of the Glass Container Association 

to promote the use of glass containers for food 
products, the National Canners Association was in- 
formed that in a window display in a large store in an 
Eastern City there was shown, alongside goods packed 
in glass, a large tin can, the inside of which had be- 
come tarnished and rusty in appearance through oxi- 
dation. Cards adjoining the tin can bore the legends, 
“Glass Jars Protect You,” and “The Can Tells the 
Story.” 


Believing that such publicity is harmful to the en- 
tire canning industry, and especially to canners using 
both glass and tin containers, and feeling that such 
practices cannot represent the prevailing sentiment in 
the Glass Container Association, the National Canners 
Association communicated with several canners who 
are large users of both tin and glass containers, sug- 
gesting that they take the matter up with the firms 
from whom they purchase their glass supplies. 
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As a result of the representations made by these 
canners to the glass container manufacturers, the sub- 
ject was brought before the Publicity and Executive 
Committees of the Glass Container Association, which 
at a meeting on November 10 adopted the following 
resolution: 

“That it is the fixed policy of the Publicity Com- 
mittee of the Glass Container Association in all its ac- 
tivities to make no statements and take no action cal- 
culated to unjustly call attention of the public to de- 
fects of competitive containers or belittle them in any 
way, and that if any such action unfairly criticising 
competitive containers has been taken by anyone, it 
has been without the previous knowledge or consent of 
the committee or its authorized agents, and the com- 
mittee deems any such action regrettable and has taken 
and will continue to take all reasonable precautions 
to avoid any such actions in the future.” 

The action of the Executive and Publicity Com- 
mittee was confirmed by the Board of Directors of the 


Glass Container Association at a meeting on Novem- 
ber 11th. 


The resolution was presented personally at the 
office of the National Canners Association by Judge I. 
G. Jennings, business manager of the Glass Container 
Association, who expressed the regret of himself and 
of his associates that the incident had occurred. 

The Glass Container Association is to be com- 
mended for its prompt action and its clean-cut an- 
nouncement of its position with respect to publicity 
affecting the food-packing industry. 


N. Y. VEGETABLE GROWERS TO MEET IN 
OSWEGO 


SWEGO, N. Y., is to entertain the eighteenth con- 
O vention of the New York State Vegetable Grow- 

ers Association January 4 and 5, according to an- 
nouncement by President J. D. Ameele, of Willliamson. 
The program provides for general sessions and for 
sectional meetings on muckland crops, upland crops 
and potatoes. Marketing problems are being empha- 
sized. There will also be several question box sessions 
where printed queries may be called for by number or 
others may be submitted. 

The vegetable and trade shows have become a 
prominent feature of the meeting. The show last year 
afforded a surprising demonstration of the variety and 
excellence of vegetables which may be displayed even 
in mid-winter. New York growers. with their glass 
houses and storage facilities are never out of the mar- 
ket. The State Armory provides ample space and ex- 
cellent facilities for both exhibits and meetings. The 
banquet will be held at the Hotel Pontiac Wednesday 
evening. 

County leaders in 4-H Club work are preparing 
for an outstanding potato show with competition from 
junior growers in all quarters of the state. 

The N. Y. 8. V.G. A. consists of 15 local associa- 
tions in all sections of New York, and engaged in all 
lines of vegetable production. These locals are already 
making plants for their delegations not only to the gen- 
eral sessions, but also for the meeting of directors, 
where needs of the industry are formulated and pre- 
sented to the proper authorities. The Association has 


been very influential in securing research activity at 
Cornell and Geneva. marketing aid from Albany, better 
conditions at State Fair and in other directions. 
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Ask us about the new AMS ‘*The Finest Single Spindle Closing Machine Ever Built’’—— 
Can Shop Double Seamer— 
the fastest Double Seamer. Says one of the country’s largest Sanitary canmakers after a 


full season’s tryout of a number of AMSCO-JUNIORS in his 
customers’ plants. AMSCO-JUNIORS, during the past year, 
have mace friends wherever they have been installed, all over 
United States and Canada, in every kind of packing plant. 
They turn out such beautiful seams, they have proven so reli- 
able and economical, they operate so smoothly and with such 
precision that every user is enthusiastic and you will be, too, 
when you see it. 


Specify AMSCO-JUNIOR Closing Machines in your can contracts. 


THE MAX AMS MACHINE COMPANY, 101 PARK AVENUE, NEW YORK CITY 
BRANCHES: CHICAGO-LONDON 


| 


| 
: 
CANMAKERS: 
| 
| 


22 


THE CANNING TRADE 


How To Buy 
And Sell 
Canned Foods 


J. A. LEE 


Completely revised and up-to-date. 


2np EDITION 


For The Canner 


For the Canner, or producer of 
the canned foods in the study now 
forced upon him to improve the 
distribution of canned foods—this 
would seem to be the long-awaited 
answer. It is a treatise upon the 
selling of canned foods such as can- 
not be found anywhere else, and is 
from the pen of a life-long friend 
of canned foods—than whom there 
is none better able to help them. 

For the teacher of Domestic Sci- 
ence classes, where canned foods 
are looming larger every day, this 
will be found a text book. 


For The Wholesaler 


Every step of buying and hand- 
ling canned foods is carefully cov- 
ered, including future buying, arbi- 
tration contracts, and the handling 
of spoiled or swelled canned foods. 
And there are chapters upon tre 
management of salesmen that are 
worth many times the price of the 
book to any wholesale buyer. 


It tells the wholesaler how to 
keep check upon stocks, and how to 
maintain a ready record; how to 
display the goods in the salesroom, 
and what not to do. 
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For The Broker 


For the Canned Foods Broker 
this book is almost indispensible, 
as he will realize upon a reading 
of it. It describes his mission and 


defends him against unjust charges, 
the while it coaches him in his duty 
and obligation to both seller and 
buyer. And it will give him a 
“working knowledge” of the goods 
he handles daily, such as he cannot 
get elsewhere. 


The best book of its kind ever compiled for 
BUYERS—BROKERS—SALESMEN and CANNERS 


Price $3.00 postpaid 
Cloth bound—270 pages 6 x 9 


THE CANNING TRADE 
Baltimore, Md. 
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Uniform Packing 


This is the task for 1927---No canner can avoid it--- 
It is hard, but it is not impossible---and it is not the sort 


of thing that can be done by guess work. 


To insure 


uniform results you will need uniform procedure. 


In other words you must start right---if you expect to 


end right ! 


Some of the oldest 
and best firms are or- 
dering a copy of A 
Complete Course In 
Canning—to study 
this question from the 
foundation up. That 
will save time, trouble, 
worry—and help 
mightily towards the 
desired end. 


386 Pages 6x9 
Bound in Leatherette, Stamped in Gold 


Published by 
THE CANNING TRADE 
Baltimore, Md. 


Price $10.00, postage prepaid 


Isn’t that the wise 
way to go about this? 
You have the time 
Read this au- 
thority—get all the 
points possible. There 
is nothing that can 


now. 


help you as much. 
You'll find it the best 
$10.00 you ever in- 
vested. 


| 


ASSOCIATION MEETING DATES 


Nov. 28-29, 1927—Western Canners, Hotel Sherman, 
Chicago. 
1- 2, 1927—National Canners Board of Direct- 
ors, Headquarters, Washington. 
Dec. 8- 9, 1927—New York State Canners. 
Dec. 13, 1927—Pennsylvania Canners, Yorktowne 
Hotel, York, Pa. 
Dec. 13-14, 1927—Ohio Canners. Hotel Deshler-Wal- 
lick, Columbus. 


Dec. 15-16, 1927—Tri-State Packers, Annual, Benja- 
min Franklin Hotel, Philadel- 
phia. 

Jan. 4-5-6, 1928—Northwestern Canners at Seattle, 

Wash. 
5- 6, 1928—Ozark Canners, 
Springfield, Mo. 

Jan. 23-28, 1928—National Canners, Canning Machin- 
ery & Supplies, National Food 
Brokers, at Hotel Stevens, Chi- 
cago. Exhibit under same roof. 

Jan. 23-28, 1928—Meeting with National Convention: 
National Preservers Asso.— 

Headquarters Congress Hotel. 
National Pickle Packers—Head- 

quarters Palmer House. 
National Kraut Packers—Head- 

quarters Hotel Stevens. 


PARAGUAY MAKES CANNING PLANT 
CONCESSIONS 


Dec. 


Jan. Colonial Hotel, 


ing plant to be established near Asuncion, Para- 

guay, is still pending before Congress, which 
‘is expected to take action on it before the close of 
the current session, according to a report of August 12 
from American Minister George L. Kreeck, Asuncion, 
Paraguay. 

Mr. Federico Wieberneit, engineer, or the company 
formed by him, is authorized to install in the country 
factories for the production of sweets and preserves 
from fruits and vegetables, and to produce fruit wines 
and vegetable oils, also to construct docks for the load- 


The Key to Quality 


SEED 


"Tins concession for the fruit canning and preserv- 


Canners’ 
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ing of his products, with the following franchises: 


a. The introduction fee of custom duties of all 
classes of machinery intended for use in the mentioned 
ow accessories of the same and repair mate- 
rials ; 

The free introduction of scientific instruments 
for chemical laboratories and physical annexes; 

c. The free introduction of the materials neces- 
sary to construct the buildings required for use as fac- 
tories proper or to lodge the personnel and workmen. 


THE NAVY AND SAUERKRAUT 
By Roy Irons. 


HROUGH reliable source it is reported that sauer- 

kraut, which has previously been rather a spe- 

cialty on the Navy’s menu, -had been added as a 
regular item. 

From the increased amount of kraut asked for in 
recent bids, this must be true. The aggregate amount 
of present bids for kraut is 1,090,000 pounds, ejual to 
2,600 (plus) 45-gallon casks, or 22,700 (plus) No. 3 
cases. 

This order is a very handsome increase over pre- 
vious years. An increase of better than 70 per cent of 
the actual amount of kraut reported consumed by the 
Navy in 1925. 

A new outlet has opened for kraut which will add 
to increased consumption, an outlet that is very likely 
to be permanent. 

Evidently advertising Captain Cook’s feeding 
his sailors sauerkraut for the prevention of scurvy in - 
his expedition of 1776 has not been in vain. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. | 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers, 


Sanitary cans, lithograph- 
ed or plain—for all your 


CANS 
canning needs. 


WHEELING CAN COMPANY, 


Wheeling, 


West Virginia 


in Your Cans is in 


PEAS 


grown for you by 
GALLATIN VALLEY SEED COMPANY 


BOZEMAN, 


MONTANA 


Varieties Exclusively 
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PEAS PEAS PEAS 
BEANS | BEANS 
CORN 


Do you want Peas or any other variety of Seeds 
for Spring planting? If so, let us know kinds and quan- 
tities needed and we will be glad to quote prices. 


1928 Crop 


Before placing your order for any varieties of 
Seeds for delivery after the 1928 crop, if our traveler 
does not see you when you wish to buy, write us and 
we will be glad to quote you at any time, in any quant- 
ity, on any variety, for any date of shipment. 


D. Landreth Seed Company 


Bristol, Pa. 


Founded 1784 Oldest Seed House In America 


Ideal Viner FEEDER with Distributor 


On Every Viner Is Economy 


No viner can do satisfactory work when its 
beaters are obliged to work on heavy mats or 
bunches of vines. 


Separation of the vines by the feeder is, there- 
fore, essential to best results. 


Hamachek Ideal Viner Feeders with distri- 
buter are the only feeders that thoroughly separ- 
ate the vines. The savings effected, over the 
Patented in U. S. use of any other viner feeder, are so large that 
Canada and France it is not unusual to hear pea packers say that 
Ideal Viner Feeders more than save their cost 
each season. 


FRANK HAMACHEK MACHINE CO,, 


Kewaunee, Wisconsin 


Manufacturer of VINERS, ENSILAGE DISTRIBUTORS and CHAIN ADJUSTERS 
ESTABLISHED 1880 INCORPORATED 1924 


— 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale— Machinery 


Wanted—Factory. 


FOR SALE— 

1 Burt Adjustable Labeler 

1 No. 10 Burt Labeler 

6 40x 60 Retorts with crates 

15!) ft. Roller Conveyor. 

Canning Machinery Exchange, Third & Dillon Sts. 
Baltimore, Md. 


WANTED—To buy equipment fora factory to can 
Tomatoes and Green Beans. Capacity car perday. Must 
- one condition and priced right. What have you to 
offer? 


Address Box A-1529 care of The Canning Trade. 


For Sale—-Factories 


FOR SALE—NAILING MACHINES— 


1—4 track Morgan No. 4 Nailer 

1—5 track Doig No. 2 Nailer 

1—6 track Doig No. 3 Nailer 

3—6 track Morgan No. 6 Nailers 

1—7 track Doig No. 2-A Nailer, 4 at back, 3 on side 

1—8 track Doig No. 3-A Nailer, 5 at back, 3 on side 

1—8 track Doig No. 4 Nailer 

1—8 track Doig No. 4 Nailer, motor driven 

1—8 track Morgan No. 8 Nailer 

1—8 track Morgan No. 8 Nailer, 6 at back, 2 on side 

1—9 track Doig No. 3-A Nailer, 6 at back, 3 on side, 
portable, motor driven 

1—9 track Morgan No. 9 Nailer 

1—9 track Morgan No. 9 Nailer, 7 at back, 2 on side 

1—10 track Morgan No. 10 Nailer, belt driven 

1—10 track Morgan No. 10 Nailer motor driven 

1—10 track Morgan No. 10 Nailer, 7 at back, 3 on 
side, belt driven 

-1—10 track Morgan No. 10 Nailer, 7 at back, 3 on 

side, motor driven. 


Chas. N. Braun Machinery Co., Fort Wayne, Indiana. 


FOR SALE—Two Pea Cleaners in good condition. 
Used only two seasons. Attractive price for a quick sale 
also a couple hundred bushel Alaska pea seed and several 
bags of spinach seed that we will sell at a sacrifice for quick 
sale. 
Penn Title Works Co., Aspers, Pa. 


FOR SALE—Cheap. 1 Burt Labeling Machine in 
good condition, adjustable to can up to 4’’ diameter. Price 
$300.00. 

S. Ervin Diehl & Co., 250 N. Third St., Philadelphia, 


Pa. 


Machinery—Wanted 


WANTED—To buy several used closed steam retorts. 
Also bean cutters. Must be in first class condition and 
priced low. 

Address Box A-1527 care of The Canning Trade. 


For Sale—Seed 


FOR SALE—Prince of Wales Seed Peas. Good sample 
and germination. This variety needs no recommendation 
to those familiar with this luscious quality and abundant 
productivity. Write for price and samples. 

W. R. Roach & Co., Grand Rapids, Mich. 


FOR SALE—Or to rent. Factory in Western New 
York equipped to pack Peas, String Beans, Tomatoes and 
Beets. Prices and terms very reasonable. 

Address Box A-1531 care of The Canning Trade. 


FOR SALE—Canning factory, vinegar plant and apple 
barrelling plant all fully equipped. One of the largest, 
most modern equipped and best located plants in the East. 
Located in the heart of the famous apple belt along the 
South Mountains where the soil produces quality as well as 
quantity in vegetables and fruits. Railroad facilities, 
spring water, 1300 volt current available. Plant sold as a 


whole or in units at a sacrifice price if sold before January 
Ist. 


Apply to D. C. Aspers, Aspers, Adams County, Pa. 


Positions— Wanted 


WANTED—By young married man thoroughly experienced 
superintending the canning of grape fruit. Can build and install 
machinery for same. 


Address Box B-1523 care of The Canning Trade. 


POSITION WANTED—As Superintendent - processor by man 
with years of experience, packing tomatoes, snap beans, sweet pota- 
toes and all kinds of fruits. Can install and operate and a)} kinds 
of canning machinery. Good reference furnished. 

Address Box B-1525 care of The Canning Trade. 


POSITION WANTED—Young man, married, age thirty, 
college education, brought up in canning businss, thorough school- 
ing in farm, factory, office and sales, nine seasons actual managerial 
experience, seeks position. Competent to take complete charge 
medium size plant or would make valuable assistant to manager of 
large concern. 

Address Box B-1522 care of The Canning Trade. 


WANTED—Position as manager or processor. A strictly reli- 
able quality packer of peas and full line of vegetables, fruits and 
table condiments in tin and glass. Qualified to make plans for new 
plant or remodeling. Married man with family and 39 years of age. 
A-1 references as to ability, moral integrity, dependability and re- 
liability. Available for immediate engagement. 

Address Box B-1528 care of The Canning Trade. 


POSITION WANTED—By married man as manager or superint- 
endent of a plant packing Tomatoes, general line of Fruits and 
Berries, Corn or Peas. Can install, operate and repair modern ma- 
chinery used in such plants. Best references. Available at once. 


Address Box B-1532 care of The Canning Trade. 
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POSITION WANTED—Young man now employed as manager 
of Fruit and Vegetable canning plant would like to make charge on 
January Ist. Have been in present position nine years, but future 
does not offer opp rtunity for advancement. Will consider any pori- 
tion of responsibility that will offer a good future. 

Address Box B-1530 care of The Canning Trade. 


Help Wanted 


WANTED—Man of ability, thoroughly experienced in the Blancher 


Designed to Serve Canners. 


Berlin Chapman standard equipment is not 
designed by salesmen --- it is designed by en- 


modern methods of packing soups. Must be competent to handle 
proposition in a high-class manner. Address with reference, ex- 
perience, and salary expected to 

Address Box B-1521 care of The Canning Trade. 


aes gineers with years of experience in designing 


WANTED—A canning company in Canada contemplating of d 
starting manufacturing soups, would like to getin touch with live, 
thoroughly experienced, up to date man. One capable of advising to serve canners. Let ws tell you more about 
as to plant and requirements generally, eventually taking charge. our complete service. 

Address Box B-1526 care of The Canning Trade. Berlin Chapm an Co. 


Berlin, Wisconsin 
—Since 1913— Reference: National Bank of Baltimore 


CANNED FOODS BROKERS = COMMISSION MERCHANTS PERL RLIN HAPMAN 


Howard E. Jones & Co., Inc. MACHINERY 
200-202 E. Lombard St. at Calvert St., Baltimore, Md. A Single Unit or - Complete Canning Plant’ 


Have A Clean Sani- Well! When It 


Kook-More Koils 


t a ry P la nt “a Cooper Steam Jacketed Kettles Co mes To S h a k 1 n g 


Copper Steam Tilting Kettles 


Indiana Pulpers 
The Indiana Slush Pump Improved Brush Finishers Corn The 
will dispose of all your Indiana Paddle Finishers = 
Indiana Chili Sa Machi 
waste and sewage. In- nn Indiana Corn 
ti; it’ les. 
ves — S$ properties Sh a ker 


Does that to perfection 

P and it won’t harm a label. 

Take it right to the rick 

or pile. It’s mobile. 


Indianapolis, Indiana 


Indiana Grading Tables 

Indiana Continuous Pumpkin Wilters 
Pulp Pumps 

Enameled & Cypress Tanks 

Steam Traps 

Steel Stools 

SLUSH PUMP CORN SHAKER 
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BLI SS CAN PRICES 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


1927 Prices 
“Bliss” No. 225 Gang Slitters 


They cut “dead-true” guaranteed The American Can Company announces 
the following term contract prices, f.o.b. 
its factories, for standard sizes Sanitary 
Cans for the Central and Eastern parts 
of the United States, effective January 3 


The reason these machines are 
standard in practically every can 
shop in the country, is that they 
have made good on every job they 


1927. 
have been called on to do, and in 
every instance the result was 
““dead-true cuts.” $15.30 per M 
Their use means economy in 
subsequent operations in can 
making. Over 1200 in operation. 29.09 


Builders of the 300 a minute line 


E. W. BLISS CO. nero’ American Can Co. 


Detroit, Cleveland, Chicago, Cincinnati, 
Sales Offices { Philadelphia, New Haven, Rochester 


ARE YOU CARRYING Sprague-Sells It! 


O 
Full Insurance ? Complete Canning Equipment 
for 
Corn Tomatoes Pumpkin Peaches 
: Peas Pulp Kraut Cherries 
At the low cost of full insurance Berries 
with And all other Vegetables and Fruits. 


LARGE volume business enables us to 
build for you strictly high grade canning 
CANNERS EXCHANGE SUBSCRIBERS equipment which sells at practically the same 


price as just ordinary machines. 


at 
Write today for our “new” 
WARNER INTER-INSURANCE BUREAU { A. 
SPRAGUE-SELLS CORPORATION 
, it is not wise to assume any risk 500 N. Dearborn St., Chicago, Ill. 
Western Sales Dep’t, Hayward, California 
of financial loss by fire. i ilies 
Baltimore, Md. Columbus, Ohio 
Newark, N. Y. Indianapolis, Ind. 
Springfield, Mo. 
LANSING B. WARNER Inc. Seattle, Wash. 
155 E. Superior St., Chicago, Ill. Los Angeles, Cal. 


San Francisco, Cal. 


| 

| | If It’s Used In A Cannery, 
= 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for | 
otherwise noted) and subject to the customary discount for cash. 
may take less for a personal Sena. but these ~s 

ted by these Brokers: 
pices by our Special Correspondent. 


Canned Vegetables 


ASPARAGUS*—(Calif.) 


Peeled, No. 2% 

Large,’ No. 2% 

Peeled, NO. 
Medium, No. 2% 
Small, No. 2% 

Green Mammoth, No. 
Medium, No. 2% 


Gree 
Small, No. 1 
BAKED BEANS}{ 
Plain, No. 1 
No. 2 


18 oz 


ho. 3 
In Sauce, 
NO. 
B 
No. 10 


Stringless, Std. Cut ~—— No. 2 
Std. Cut Green, No. 


Std. Who. Gr., No. £0... 
Std. Cut Wax, No. 2...... 
Std. Cut Wax, No. 10........ : 
Limas, Fancy No. 
Std. Green, No. 
Std. White & ae No. 2 


Std. White & Green, No. 10...... 6.75 
Soaked, No. 2 .90 
Red Kidney, SEG, -90 

SHEA. INO: WD 4.25 
BEETSt 
Baby, No. 2 
12-15, No. 2 1.10 
10-12, No. 3 1.45 
Cut, No. -90 
Cut, No. 3 1.10 

Whole, No. 10 4.25 

Sliced, No. 10 4.50 
CARROTSt+ 
St. Sliced. No. 2 -90 
Sliced, No. 10 4.00 
Std. Diced, NO. .90 

Diced, No. 10 4.25 
CORN¢ 

F. O. B. Co 1.05 
Std. No. 2 
Ex. Std. No. 2 1.20 

F. O. B. Co 1.10 
Fancy Shoepeg, NO. 1.30 
ancy Shoepeg, No. 2, f.o.b. Co.. 1 25 
ix. Sid C rushed, No. 2:. 

HOMINY?¢ 

8p lit No. 3.25 
MIXED 
Standard, No. 2 

Fancy, No 

No. 10 4.65 
OKRA AND TOMATOES${ 
€tandard, No. 2 1.15 

PEAS} 

No. 3 Sieve. No. 2 

F. 0: B. Co J 

NO. 4 Sieve, NO. 


5 Sieve, No. 2... 

Jo. 3 Sieve, No. 10... ia 
. J. Sta, No. 4 Sieve, No. 1... 


1 J. Fx. Std. No. 2 Sieve, No. 1 ....... 


Fancy Petit Pois, No. 

PUMPKINt 

No. 10 ... 


Squash, No. 3 


Thos. J. Meehan & Co. 


CANNED VEGETABLES PRICES—Cont'd 


Balto. N. Y. 

SAUERKRAUT 

No 1.00 1.20 
No ton 1.056 1.25 
No. 10 3.25 4.00 

SPINACHt 

Standard, No. 2 1.05 1.10 
No. 2% 1.35 1.45 
No. 3 1.45 1.50 
No. 10 4.75 4.75 

SUCCOTASHt 

Std Green Corn, Green Limas.... 1.25 1.40 

(Triple) No. 2 (with Tomatoes).. 1.17% ....... 

Std. (Green Corn, Dried Limas) 1.20 1.30 

SWEET POTATOES} 

Standard, No. 2 .90 
No. 2% 1.10 1.15 
No. 3 1.15 1.30 
No. 10 3.75 4.00 

TOMATOES} 

Fancy, No. £.0.D. cov 

Ext. Std., No. 2 
2 

ne 
No. 

Standard, No. 1 
F. O. B. Co 
No. 2 .80 
No. 2% 
F. O. B. Co 

FO. B. Co 1.12% 1.20 

No. 10 
FE. 0; Co 3.45 3.75 

TOMATO PUREE? 

Std. No. 1, Whole Stock............... -50 .60 

0. 10, Whole 3.25 3.65 

Sta. NO. 1, -55 

No. 10, Trimmings............. 
Canned Fruits 

APPLES*—F. O. B. Factory 

Maine. No. 10 ite 4.00 

Pa., No. 10 4.50 3.50 

Md., No. 3 
No. 10 

APRICOTS* (California) 

Standard No. 2% 2.50 2.30 

Choice, No. 2% 2.85 2.75 

BLACKBERRIES§ 

No. 2. 1.35 
No. 10 
INO. 2, VCO 1.65 1.80 
No. 2 in Syrup.. 1.60 1.80 

BLUEBERRIES§ 

Maine, No. 2 
No. 10 13.00 11.00 

CHERRIES§ 

Standard, Red, Water, 1.55 
White Syrup, 1.80 

Extra Preserved, No. 3 J 1.90 

Red Pitted, No. 10 13.00 13.25 

California Standard 2.50 
Choice, No. 2% 
Fancy, No. 2% 

GOOSEBERRIES§ 

Standard, No. 2 1.10 1.20 
No. 10 5.50 6.00 

PEACHESS§ 

California Std., No. 2%, Y. C...... 2.00 1.90 
Choice, No 260 2.05 
Fancy, No. 2%, Y. C.......0+ 2.40 

Extra Sliced Yeliow, No. 1... B 1.20 

White, No. 1.40 1.350 

Extra Standard White, No. 3... 1.75 1.90 

Seconds, White, No. 3............. 0 1.45 

Standard Yellow, No. 2 1.55 


Yellow. No. 3 
Extra Standard Yellow, No. 3...... 1.90 


. indicates f. o. b. factory 


CANNED FRUITS—Continued 
Balto. 
1.35 


Seconds, Yellow, No. 3. 
Selected Yellow, No. 3. 
Pies, Unpeeled, No. 3... 
Peeled, No. 
Unpeeied, Ne 10 
Peeled, No. 10 


PEARSS§ 
Standards, No. 2, in water... .90 
No. 3 .30 
Seconds, No. 3, in Water........... 1.00 
Extra No. 2, in “1.10 
.65 
Choice 
Fancy 
PINEAPPLE* 
Bahama, Sliced, Extra, No. 2...... 1.75 
Grated, Extra, 1.75 


Sliced, Extra Std., 
Grated, Extra Std., No 
Hawaii Sliced, sextra, No. 2.40 
Sliced, Std., 2% 2.35 
Sliced. ly ‘No. 2 
Sliced, Std. 


Shredded, Syrup, No. 10... 


Crushed, Extra, No. 10......... 7.25 
Eastern Pie, Water, No. 10... 4.00 


RASPBERRIES? 
Black, Water, No. 2 
Red, Water, No. 2. 
Black, Syrup, No. 2 
Red, Syrup, No. 2.. 
Red, Water, No. 10.. 


STRAWBERRIESS§ 
Preserved, No. 1 1.15 
Preserved. No. 2 2.20 


Extra, Preserved, No. 1...........cc0000 1.20 

Extra, Preserved, No. 2.... 

Standard, Water, No. 10 

FRUITS FOR SALAD*# 

Fancy, No. 2% 
No. 10s 


Canned Fish 
HERRING ROE* 
10 oz. 1.00 
18 oz. 1.55 
19 oz. 


Standard, No. 2, Factory, 18 oz.. 1.50 

LOBSTER* 

Flats, 1 ID. Cases, 4 
lb. cases, 4 doz 

OYSTERS* 

Standards, 4 oz 
5 
8 oz. 
10 oz. 

Selects, 6 oz 

SALMON* 

Red Alaska, No. 1 


Columbia. ’ Flat, No. 

Flat, No. 
Crums, Tall 
Medium, Red, Tall 
SHRIMP 


Dry, No. 
Wet, No. 1, Large ; 


SARDINES—Domestic, per Case 
F. O. B. Eastport, Me., ’27 pack 
Oil, Keyless 
Tomato, Carton ...... 
Mustard, Keyless ... 
%4 Oil, Key, Carton....... 
% Mustard, Keyless...... 
California, Ye. per case 
TUNA éalifornia, per Case 
White, 4s 
White, 
White, Is .... 
Blue Fin, %s 
Blue Fin, 1s 
Striped, %s .......... 
Striped. 1s 
Yellow, 1s 3 
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ots of wholesale size, usual terms f. 0. b. Baltimore (unless 
****Many canners get higher prices for their goods; some few 
prices represent the general market at this date. 


(8) A. E. & Co. 


§ (*) owned E. Jones & Co 
tIn column headed N. 


oan 


= 
1.50 
Balto. N. Y. 
Tips, White, Mam., No. 1 3.50 1. 
Small, NO. 2.80 3.00 1. 
2. 
.80 
1.40 2.45 
4.50 5.00 2.25 
2.15 
1.75 
10.00 | 
1.30 
1.90 2.50 
1.25 13.00 
1.00 
3.80 
13.75 
5.00. 
1.10 
4.50 
1.15 1.55 
4.75 1.60 
1.15 
1.10 
1.30 2.50 
1.25 
1 
1.10 | 
) 
1.20 2.40 
3.30 
1.15 
1.60 
1.35 1.65 
1.60 44.15 
44.75 
1.15 $4.15 
= 
#16.00 
4 
5.50 5.50 7.00 
.80 5 15.00 
.90 25.00 
14.00 
1.00 1.15 14.00 
3.50 3.50 8.00 
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BALTIMORE, NOVEMBER 28, 1927 


WEEKLY REVIEW 


There Is No Famine in Canned Foods Lines, Nor an 
Over-supply—Canned Foods in Comfortable 
Position—Market Unchanged and 
Buying Quiet—Too Warm 
for Oysters. 


+ CARCITY NOT FAMINE—Being duly constituted 
Americans, we suppose it is hard for any of us to 
be moderate; we like to be extremists; we are 

either on the top peak of expectation or optimism, or 
in the very depths of despondency. That is the natural 
trait of the American, it would seem, at least. 

It must be such a condition as that to cause any of 
the jobbers to say, as they are reported to have said, 
that the canners are foolish to try to make the world 
believe that there is an impending famine of canned 
foods. We do not recall ever seeing such a statement, 
in words or in intent, and certainly we have never tried 
to convey any such impression. There is no danger of 
a famine in any article of canned foods, and there 
would have been no such danger even if there had been 
no carry-over from previous years’ accumulated 
stocks. But saying that does not mean that there is a 
surplus which will weigh down the market. Canners 
and jobbers should get the real perspective of the sit- 
uation; should understand it properly, and if they did 
it would save worry and annoyance and loss of profits 
to both of them. There is easily obtainable today more 
real, definite, dependable information as to the size of 
the packs and the stocks than was ever possible in the 
past; there is less concealment, less lying, if you wish 
to express it in the coarser way, than ever before. All 
business today is founded upon truth and honesty, or, 
as they say, open and above-board dealing, and the 
canning industry as a whole has stepped up onto a full 
par with any other business. The trouble, therefore, 
must be caused by the market jugglers, and that 
makes uneasiness for both buvers and sellers. 

The truth in the canned foods situation is that the 
packs of 1927 have placed the stocks on hand today in 
very comfortable position. There is no famine, but 
there is no over-supply, and the indications are that the 
market will absorb practically all stocks, leaving the 


canners to enter the 1928 canning season with bare, 
or near-bare, floors. That being so, and it is, canners 
ought not to be forced to sell their goods at or below 
cost; they ought to have a fair margin of profit on 
their goods, and the buyers also. You may apply this 
statement to any item of canned foods and you will 
find it fit. 

The corn canner will probably reply that there is 
danger that the amount is not sufficient to hold out; 
but there is enough, because advancing prices will re- 
strict consumption so as to make the stocks last out. 
The buyer will say that there are more than enough 
peas, but we don’t believe that, because the drive to 
make canned peas a leader at the low prices has eaten 
more deeply into the old and too often mythical idea of 
immense supplies here “somewhere,” than jobbers re- 
alize. And the buyer of canned tomatoes will point to 
the low prices at which tomatoes have sold as evidence 
of a heavy over-supply, but the experienced buyers 
know that that cannot be taken as a surety, and that 
the end of this selling orgy by tomato canners may 
come at any moment, and then the ascension will take 
place as regards prices. It is overdue, and everyone 
except these benighted canners knows it; and what 
everyone feels as true will ultimately be realized in 
fact. 

Philosophyzing of this kind may be discounted by 
the dollar-and-cents traders of. this business, but an 
ounce of applied sense to the situation.is worth a ton of 
hind-sight recording of what has already happened in 
the matter of market prices and transactions. In other 
words, it is true today, as it always was, that you can- 
not grind the mill with the water that is past; real mar- 
ket value is found in what is about to happen, in a sane 
consideration of what the market is likely to do, as 
judged by experience rather than in a mere recording 
of the fact that “sales of canned foods were made this 
week at such and such prices.” 

THE MARKET—But there are many hungry for the 
mere recording of prices, and they must be served. 

Here is the way C. W. Baker & Sons, of Aberdeen, 
Md.,. looked upon the situation on November 23rd: 

Tomatoes—The tomato situation remains un- 
changed, although most packers have made the 
necessary financial arrangements to carry their 
stocks of tomatoes for a better market. and the 
“distressed” lots are getting pretty well cleaned 
up. There is considerable inquiry for tomatoes 
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for shipment after the first of the year, but there 
is no advantage in the packers selling for deferred 
shipment unless the goods are paid for now. The 
range of the market is about as follows: 1s, 45c to 
4716¢c; 2s, 70c to 7214c; 3s, $1.0714 to $1.10; 10s, 
$3.40 to $3.50, all f. o. b. respective shipping points 
tor prompt shipment. We also have some extra 
standards, hand-packed tomatoes, with salt added, 
at 80c to 85c per dozen for 2s and $1.25 to $1.30 
per dozen for 3s. 

Corn—We are having a fair demand for the 
various grades of corn, and the market is firm. We 
can buy No. 2 standard crushed sugar corn, plain 
cans, at $1.00 to $1.0214; extra standard quality in 
enamel lined cans at $1.05 to $1.0714 ; whole grain 
Evergreen corn at $1.06; standard Shoepeg at 
$1.05; extra standard Shoepeg at $1.10 to $1.15; 
fancy Shoepeg at $1.25. We also have 250 cases 
No. 10 fancy whole grain Shoepeg corn at $7.50 
per dozen. 

Everywhere they report less activity in the canned 
foods market, the buyers taking only such goods as 
they absolutely need. This is not unusual, and means 
- merely that they are paying more attention to holding 
goods. But canned foods figure more prominently in 
holiday goods today than they did a few years ago. 

It is said that peas are selling well in this section, 
and that prices are advancing, due to the cleaning up 
in this region. Some canners report “sold out” on 
some grades and sizes, and that is an innovation not 
seen in the past few years. 

It is said the demand for lima beans of all kinds 
has been heavier than anyone expected, and the stocks 
are cleaning up at the advancing prices. Stringless 
bans continue strong in prices and in fairly good de- 
mand. The market seems to understand that this ar- 
ticle is on the scarce list, and can but advance as the 
year grows older. 

The spinach canning season has finally come to a 
conclusion, and the canners here report very light 
stocks. The goods have been taken about as fast as 
packed, and the canners, therefore, have been unable to 
accumulate any stocks as reserves. This market will 
continue to advance. 

Sauerkraut rules easy, but its sales are improving. 
The prices are low, and apparently the consuming pub- 
lic has awakened to the value of a can of well-cured, 
but not over-cured, kraut, and is eating it with a relish. 
The brokers here quote kraut at: No. 2s, 80c; 214s, $1; 
3s, $1.05, and 10s, $3.25. . 

The baked bean packers report a quiet market with 
prices at or below cost, or, as they put it, ‘there is no 
money in baked beans.” And it would seem so judged 
by the number of canners that are giving up this item 
of packing. The market has drifted into the hands of 
a few large packers, and they are taking care of it. 

Fruits are reported in quite good demand. Retail- 
ers’ stocks are light, and the people want fruits because 
they put up little or none this past season. The short- 
age which caught the canners also caught the house- 
wives, and the market is now feeling the effects of this. 
Those who have fruit stocks are in luck, and can count 
upon a market at a profit. The best part of the year 
lies ahead of them. : 

Oyster canners had hoped to see the weather help 
them and let them begin operations. But Thanksgiv- 
ing Day here in Baltimore was warmer and more 
balmy than many an Easter Day, and that means this 
is not oyster weather. The crop down the Bay is said 
to be in good condition. 


THE CANNING TRADE 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Distress Offerings of Tomatoes Less Frequent—Sellers’ 
Market in Other Items—Ten Cent Seller in 
Tomatoes—Corn Strong—Peas Quiet— 

Fruits Moving—Salmon 
Buyers Hesitate. 

New York, November 23, 1927. 


UIET—Canned foods trading has been relegated 
O to the background by distributors in many in- 

stances this week, but notwithstanding this sea- 
sonal development, there has been more trading than 
is normal for this season of the year. It is becoming 
increasingly evident that wholesale grocers and chain 
stores do not own as many canned tomatoes as they 
would like, and while they have succeeded in “kidding” 
the canners thus far, the latter are beginning to wake 
up, and distressed offerings are less frequent. Tens 
have weakened considerably over the past wek, but the 
same cannot be said of the other sizes. In the remain- 
der of the canned vegetable list prices are steady to 
strong, with a sellers’ market predominating. The 
same is true in most branches of the canned fruit and 
canned fish markets. 

Tomatoes Popular Seller—Recent low prices on 
Southern tomatoes have enabled the chains to push out 
good standards at 10 cents per can retail, and in con- 
sequence there has been a heavy movement. Tomatoes 
are by far the cheapest canned vegetable now avail- 
able. Last year at this time corn and peas were com- 
peting with tomatoes as a 10-cent seller, with string- 
less beans in the same class for awhile. This year to- 
matoes hold the spotlight, and consumption is being 
increased in proportion. 

Southern Tomatoes—Buyers who last week de- 
clared that they could pick up sizable blocks of stand- 
ard 2s at 6714c factory find that the best that can be 
worked now is 70 cents. While they are not coming in 
for large lots at the latter figure, there is some buying, 
with indications that important business will be closed 
at that level before the end of the year. Gallons have 
weakened a little, with offerings reported down to 
$3.35 factory, and business reported done at 10c under 
that figure. Threes hold at an inside of $1.0714 and 
Ist 45c. These, of course, are “inside” prices, and by 
no means represent the ideas of all canners; on the 
contrary, many packers are turning down bids at these 
prices and holding on to their stocks. 

Western Packs—Indiana canners’ prices are still 
over the parity with the Eastern market, and as a re- 
sult considerable mid-western business is finding its 
way east. For prompt shipment, Indiana canners are 
quoting 2s at 90c and 10s at $4.00, cannery. California 
packers quote 1s in puree at 70c, 2s at 8714 to 90c, 214s 
at $1 to $1.05, and 10s at $3.40 to $3.75. 

Corn Strong—Southern standard corn is generally 
firm at $1.05, offerings at $1.02! generally having 
some drawback, such as unfavorable freight rate, 
slightly off-quality, etc. A moderate inquiry is re- 
ported. Western canners are also quoting $1.05 mini- 
mum on standard quality. Prices on fancy corn are 
strong, and more or less nominal on golden bantam, 
which is in but light supply. ' 


Peas Quiet—Slow trading in peas is reported, but 
the market is strong. Standards list at $1.02 to $1.05 
on the inside, both in the East and in mid-western 
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packing sections, being on the same price basis as 
standard corn. Jobbers appear to be well covered on 
their current needs, but a good demand is expected 
with the turn of the year. 


Fruits Moving—Canned fruits, which fit in well 
with holiday lines, are getting a good movement at the 
moment, and the undertone is definitely strong on the 
entire list. California packers are holding firm on 
their unsold stocks, and this makes for a strong jobbing 
market locally, with relatively little spot stock avail- 
able. Business in Hawaiian pineapple is a little better, 
with both sliced and crushed moving. No. 10 pie fruits 
seem to be in generally light supply, with prices strong 
and holders more inclined to keep their stocks for their 
own later requirements. Apples are meeting with an 
active call, with berries and other small fruits also in 
heavy demand. 

Salmon—A marked reaction in buying interest has 
developed in this article. Coast holders, most of whom 
are in good financial position, are holding firmly to 
listed prices, however, and are in no hurry to sell. It 
is reported that practically all carry-over stocks of top 
grades are in the hands of a few of the largest inter- 
ests. Jobbers, however, incline to the belief that con- 
siderable speculative holdings of salmon exist, and be- 
lieve that this stock may find its way on the market 
during the spring months. 


Stringless Beans—Canners are apparently well 
sold up, and a wide range has developed. While stand- 
ards are reported available as low as $1.05 per dozen, 
canners with established brands are holding full stand- 
ards as high as $1.15 in many cases. The strength in 
this market has brought out some buying at the inside 
figure. 

Maine Sardines—With the packing season sched- 
uled to wind up November 30, reports regarding the 
1927 pack vary all the way from 1,250,000 to 1,400,000 
cases, against a pack of 1,645,555 cases last year. The 
market is in good position, with offerings small and 
prices firm. 

Spinach Strong—Southern spinach has firmed up 
noticeably with the closing of the packing season, and 
current reports are that but small stocks are held by 
canners. For prompt shipment the market is quoted 
at $1.10 to $1.15 for 2s, $1.50 to $1.55 for 214s, $1.55 
to $1.60 for 3s, and $5 for 10s. California canners 
are practically cleared of all carry-over stocks, and 
with no new pack goods available until two or three 
months hence and jobbers’ stocks light, the statistical 
position of the market is quite firm. 


THE CANNING TRADE 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Buyers Busy Promoting Holiday Trade—Canned Corn 
Market Very Quiet—Some Inquiry for Peas. 
Much Indifference as to Canned To- 
matoes—New Items. 

Chicago, November 24, 1927. 


General Conditions—The buyers are busy promot- 
ing their holiday trade. The Thanksgiving busi- 


ness has been quite satisfactory, though in other 
than canned foods, of course. 


However, some fancy 


November 28, 1927 


grades of canned foods have been in demand for holi- 
day trade, and have sold well. The staples in canned 
vegetables have slowed down considerably, but the gen- 
eral volume of canned foods sales has kept up well 
through the sale of high-grade fruits and specialties. 
There has been a very active trade for canned pump- 
kin and canners have been conservative in canning it, 
which situation has been accentuated by a poor crop in 
many localities. 


Canned Corn—The canned corn market is very 
quiet and buyers are apparently not interested. They 
appear to be well supplied at present and indisposed to 
either buy or inquire as to the market. 


Canned Peas—There is some inquiry but not much 
closing of sales or contracts. Prices are about at a 
standstill and buyers are not inclined to buy beyond im- 
mediate needs. The fact is that staple canned vege- 
tables are being neglected entirely in favor of holiday 
groceries and fancy grades and kinds of canned foods. 


Canned Tomatoes—tThere is an amazing amount of 
indifference as to the market for canned tomatoes. 
Wholesalers who have labeled up fine extra standard 
and fancy grade tomatoes under their private brands 
are unable to sell them in competition with the cheap 
standards from the Eastern canneries, and the smaller 
wholesale grocers who are handling the cheap Eastern 
standards are selling them to their trade at about cost 
in a comparative way. So canned tomatoes are being 
used as a football for the trade, and therefore have no 
friends. The chain stores are featuring 2s canned to- 
matoes at 7\4c the can, and the independent retail gro- 
cers cannot buy them at a lower price than that. The 
chain stores have a cost, by buying Eastern tomatoes 
in the No. 2 size of 8214¢ per dozen for 2s standard, 
which they get by shipping i in Eastern canned tomatoes 
in carload lots and distributing to their retail units at 
that cost basis. 


California Fruits—There is some distributive de- 
mand for California canned fruits, but it is principally 
from warehouse lots stored in Chicago, and not for 
shipment from the Pacific Coast. There is usually an 


important sale of California canned fruits for holiday 
trade. 


News Items—Mr. James Safarik, President of the 
Lawndale Wholesale Grocery Company, Chicago, died 
Sunday, November 20th, 1927. 


Mr. V. Skipworth, President of the Silz Packing 
Company, of New York city, has been in Chicago dur- 
ing the past week calling on his old customers in com- 
pany with Lee, Kaufman & Gale, his Chicago brokers. 
His company is successor to “The House of Silz,” ex- 
tensive packers of poultry. Mr. Skipworth was for- 
merly vice-president of Wilson & Co., of Chicago. The 
Silz Packing Company are exclusively canners of fine 
poultry and poultry specialties. 


Walter Hoernlein, manager of Brooks Tomato 
Products Co., of Collinsville, Ill., spent several days in 
Chicago the past week calling on the wholesale mame, 
offering fine catsups and chili sauce. 


There is a rumor that one of the old and canieils 
wholesale grocery houses of the West Side, Chicago, is 
gcing to retire from the wholesale grocery business, 
but the rumor probably means that there will be a re- 
organization of the business because of the retirement 
of some of the active holders of the stock. 


November 28, 1927 


THE OZARK MARKET 


By OZARKO 
Special Correspondent ‘The Canning Trade.” 


Business Not Up to Normal—aAll Speculation Elimi- 
nated—Prices Holding but Market Sensitive. 
Less Than Half Normal Holdings. 

Expect Better Buying in 
December. 

Springfield, Mo., November 23, 1927. 


EATHER -Very mild November weather con- 

tinues throughout the Ozarks. The average 

temperature is above normal for this period of 
the year. Some rainfall, but no more than was 
needed. 

General Business—There is more or less complaint 
that business generally is not as good as usual for this 
season of the year; this covers almost all lines. There 
seems to be an absence of any “snap” with either the 
jobbers or retailers. It appears that all elements tend- 
ing to speculation have been eliminated. A falling off 
in the volume of sales in automobiles is quite evident. 
Consumers are buying cautiously of absolute necessi- 
ties. Retail merchants and also jobbers are apparently 
buying only for their immediate requirements. 

Sales—The sales of tomatoes during the past week 
were slightly less than those of the week before. What 
sales were made were either for immediate or prompt 
shipment. Canners show no special interest in selling 
for delayed shipment. 

Prices—The sales of tomatoes during the past 
week show a few cars of 2s standards at 7214c, but 
most sales made at 75c. There are canners holding 2s 
standards that will not confirm any business for less 
than 80c. No. 1 standards, 10 0z., sold as low as 4714¢, 
with most owners holding for 50c; No. 214 standards 
have been sold as low as $1.05, with most canners 
holding at $1.10. Practically no demand for 3s stand- 
ards. Canners holding this line at $1.25. The few 
canners holding any No. 10 standards are firm in their 
ideas of value, $3.75 shipping points. The average job- 
bing grocery buyer would be surprised if we would 
state the very limited number of canners who would 
sell any tomatoes at the inside prices mentioned. 

Sensitive Market—In making a survey of the 
Ozark packing district we find a much firmer undertone 
in the market on tomatoes, and we consider this mar- 
ket in very sensitive condition at this time. Many can- 
ners believe that we are on the eve of a sudden advance 
in prices, and they have good reason to believe so, since 
prices on canned tomatoes have been ruling really be- 
low the cost of production for an unusual length of 
time. Holders of tomatoes stand ready to advance 
their prices whenever there is sufficient improvement 
in the actual demand. 

Canners’ Holdings—A general round up in the 
Ozark packing district shows that tomato canners are 
holding unsold this date less than half the number of 
cars of tomatoes that they were holding one year ago 
at this time. This means that the actual holdings of 
tomatoes are in firmer hands, and market prices will, 
therefore, be easier to control. 


Limited Purchases—Canners are at a loss to un- 
derstand why the average jobbing grocer who used to 
buy tomatoes in blocks of 5 to 10 cars in a single pur- 
chase are now confining their purchases to one or 


THY. CANNING TRADE 


33 


two cars at atime. These jobbing grocers must real- 
ize that canned tomatoes are being sold below the cost 
of production, and as fair men, of good business judg- 
ment, certainly cannot expect this condition to continue 
indefinitely. There must be a reaction upward in the 
prices on canned tomatoes, and the jobber who is hold- 
ing a good size stock will derive the benefit of this ad- 
vance. It is a foregone conclusion that tomato can- 
ners must have some profit whenever selling their fin- 


ished goods, or they cannot continue in the tomato can- 
ning business. 


December Buying—Canners generally throughout 
the Ozarks have information that there will be a good 
many jobbing grocers in the market for tomatoes dur- 
ing the last two weeks of December for shipment the 
last days of December and the first week in January. 
Canners state that if the business which appears in 
sight for the period mentioned actually develops into 
sales, that it will make a big hole in the holdings of to- 
matoes by Missouri and Arkansas canners. The aver- 
age canner holding any tomatoes firmly believes that at 
the opening of business in January prices on canned 
tomatoes will be quite a little bit higher than the aver- 
age prices ruling today. Canners generally don’t seem 
inclined to name any prices on tomatoes now, if ship- 


ment is to be delayed until the end of December or the 
first week in January. 


Green Beans—Just a few cars left unsold—these 
are cut stringless green beans, and the lowest prices 
are: No. 2 size, $1; No. 10 size, $5, f. o. b. factory 
points. The few canners holding any green beans have 
under consideration now advancing their prices 5c per 
dozen on No. 2 size and 25c per doz. on the No. 10 size. 

Short Pack—-The pack of tomatoes in the Ozarks 
this year proves to be only two-thirds pack, as com- 
pared with the pack of 1926. This is a fact abso- 
lutely indisputable. With their short pack of tomatoes 
in a number of other states, canners generally are of 
the opinion that the total pack this year in the United 
States will figure closely around ten and a half to eleven 
million cases, basis 3s standards, As this will figure 
around three to three and a half million cases less than 
the estimated annual consumption, it is only reasonable 
to expect some high prices on tomatoes to rule before 
the packing season is reached in August of next year. 
It is not only the short pack of this year to which buy- 
ers should give consideration, but the limited stocks 
that are being carried by the average jobbing grocer, 


and the very limited supply remaining in canners’ 
hands unsold at this time. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Canners Busy Shipping—Business So Far Has Been 
Excellent—Form Fruit Crops Far Short of 
’26—Olive Crop Fair—Spinach Can- 
ning Soon On—Northwest 

Cleaned Up on Fruits. 
San Francisco, November 23, 1927. 


HIPPING—Selling activities have slowed down of 

S late, but the shipping departments of California 
canneries are very busy, and large quantities of 
fruits and vegetables are going forward by rail and by 
water. Jobbers have anticipated their requirements 
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for the holidays, particularly for their private label 
business, and most of the business between now and 
the end of the year will be of the fill-in variety. _There 
have been no further changes in prices and nothing ex- 
tensive in this line is expected before the new year. 
Business so far this season has been excellent, and the 
encouraging feature is the fact that consumption has 
been very heavy. A year ago canners were showing 
considerable concern in regard to moving the heavy 
pack of fruit, but this year no one seems to be worry- 
ing about a carry-over, and the feeling is quite general 
that the pack, large as it has been of some varieties, 
will be cleaned up before the 1928 pack is ready for the 
market. 


The Crops—The Federal co-operative crop report- 
ing service, in its November report, sets forth that the 
production of pears in California this year amounted to 
176,000 tons, or 31,000 tons less than that of last year. 
Apple production is estimated at 4,413,000 boxes, or 
almost 2,000,000 boxes less than in 1926. The yield, 
however, is larger than in 1925. The olive crop is re- 
ported in excellent condition, being 75 per cent of nor- 
mal, against 46 per cent last year. Picking has com- 
menced in Northern and Central California. The sweet 
potato crop is slightly larger than that of last year, 
being estimated at 1,200,000 bushels. The bean crop 
is expected to total 4,897,000 bushels, as compared with 
5,740,000 bushels a year ago. 

Spinach—Some canning of spinach in the southern 
part of the state is scheduled for December, but the 
output will be light and the quality of the pack is never 
up to that made in the spring. Some business has been 
booked on this early pack, or late pack, whichever it 
may be, on the basis of $1.40 for No. 214 and $4.75 for 
No. 10. The spot market on No. 214 Northern Cali- 
fornia spinach is about $1.55, with little to be had at 
this price. 

Fruits—California packers operating plants in Or- 
egon and Washington are reporting a close clean-up on 
items packed there. The blackberry pack was light, 
strawberries and raspberries are closely sold up, and 
some grades of loganberries are unobtainable. There 
is a heavy demand for canned apples, with most pack- 
ers about sold up to the limit they can expect to pack. 
Growers of apples are having no difficulty in selling 
their fancy fruit to the box trade, and canners who 
sold futures rather freely are meeting with a set-back 
when it comes to buying canned stock at a price which 
represents a profit. 

Fruit Growers Meet—The sixtieth annual conven- 
tion of the California Fruit Growers and Farmers was 
held at Stockton, Cal., November 16 and 17, with an 
especially large attendance of agricultural leaders, can- 
ners, shippers and state and government officials. G. 
H. Hecks, director of the California Department of Ag- 
riculture, presided as chairman, and the address of 
welcome was delivered by Mayor Raymond J. Wheeler, 
of Stockton. 

Lloyd S. Tenny, chief of the Federal Bureau of 
Agricultural Economics, outlined the functions of the 
bureau, stating that these have to do with the study of 
statistics and facts relating to production and market- 
ing, the development of proper standards for farm 
products, the correction of evils and advancement of 
good practices in marketing through helpful and regu- 
latory measures, and improvement in farm manage- 
ment and marketing practices based upon economic re- 
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search. “A line of work in which I am personally 
much interested, and which may lead, sooner or later, 
to regulatory legislation,” said Mr. Tenny, “‘is in the 
field of trading ethics, particularly with the more per- 
ishable products. Marketing, in fact, begins with pro- 
duction. The return for a commodity depends to a 
large degree upon its volume and quality. At the heart 
of our research, therefore, is the study of the factors 
which affect the price of farm products. In connection 
with surplus production, the question might well be 
raised whether we have not been excessively prodigal 
in bringing farm lands into use. It is fitting that this 
bureau should study the utilization of lands, with a 
view of determining if it would be possible to divert 
lands of low productivity to growing of forests or other 
purposes. While competition generally is considered 
the life of trade, it may well be questioned if harm to 
producers does not often result from excessive and un- 
regulated competition among distributors.” 

Wells A. Sherman, chief of the State Division of 
Markets, devoted considerable attention to the need of 
standardizing and raising the value of fruits, and 
dwelt at some length on the canning peach situation 
this year. He declared that too many of these peaches 
have been planted, and that unless some are pulled out 
generally low prices per ten, with limited demand for 
small and low-grade stock, must be expected in the 
full-crop years of the future. 

Parker Friselle, of Fresno, pointed out that 90 per 
cent of the farm labor used in the San Joaquin Valley 
this year was Mexican. The Mexican laborer, he de- 
clared, has solved the agricultural labor problem in this 
state for the past three years. To close the bars 
against this labor will result in an increased cost of 
handling crops, a cost that cannot be met by farmers. 

Coast Notes—Congressman Arthur M. Free, of 
California, who arrived recently at San Francisco from 
New York on the new liner Malolo, has announced his 
intention of asking Congress at the forthcoming ses- 
sion to adopt legisiation placing further restrictions on 
the salmon fishing industry. Congressman Free spent 
some time in Alaska at the request of Herbert Hoover, 
Secretary of Commerce, making a survey of the indus- 
try at first hand. He declared that the Federal Gov- 
ernment has not enforced regulations in the salmon 
fishing trade as it should, with the result that many of 
the fishermen, especially the smaller ones, have been 
taking salmon at such a rate that the conditions now 
confronting canners are reaching an alarming point. 

A. E. Allen and associates are considering the 
erection of a cannery at Longview, Wash. 
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What Canned Food Distributors are Doing 


ENDERING SERVICE—AIll factors in the grocery indus- 
R try, from the canners and manufacturers right on through 

the brokers, jobbers, chain stores and retailers, have re- 
ceived with a great deal of interest announcement that Roy L. 
Davidson, president of the National Wholesale Grocers’ Associa- 
tion, has requested the Federal Trade Commission to issue a call 
for a trade practice submittal upon vital problems in the gro- 
cery business today. From the data outlined in the request, it 
is evident that all of the major problems affecting the industry 
as a whole are due for a thorough airing in the event that the 
commission sees fit to grant the petition of the National. 

In announcing the proposed conference President Davidson 
says, in part: “Unfair methods of competition in commerce 
should be stamped out. The Commission has so developed the 
Trade Practice Summittal that many evils of business, as the 
Commission’s official announcements show, can be more quickly, 
economically and effectively corrected by the respective indus- 
tries themselves through conferences under the auspices of the 
Commission, with some member of the Commission presiding, 
than by complaints and prosecutions. 


“Your Association has endeavored to co-operate with the 
commission in these matters and has already participated, 
through its committees and counsel, in various proceedings be- 
fore the commission having to do with the welfare of the food 
industry and the grocery business in particular. 

“We have asked that this Trade Practice Submittal among 
the different branches of the grocery industry include the fol- 
lowing subjects, in order that the trade itself may declare, with 
the approval of the Commission in conformity with the Federal 
Trade Commission Act, what certain unfair methods of compe- 
tition are and may ascertain the substantial consensus of opin- 
ion of representative interests in the industry in aid of the Com- 
mission’s work and in the interest of the trade and the public: 

1. Misrepresentation and secret rebates. 

2. Unfairness of different types of so-called free deals. 

3. Subsidizing of salesmen and other forms of commer- 
cial bribery. 

4, Misleading statements in connection with the label- 
ing or advertising of food products. 

». Lottery schemes and gift enterprises. 

6. Fraudulent methods of manufacture and distribution 
by irresponsible manufacturers or merchants. 

7. Wasteful practices, burdensome alike to the trade 
and the consumer, such as unwarranted cancellations and 
returns. 

8. Discriminatory price differences in the same or dif- 
ferent markets and sales below cost for the purpose of kill- 
ing competition or building monopoly. 

9. Consideration resale price maintenance legislation, 
one of the subjects already under censideration at the Com- 
mission. 

“Then the facts, arguments and opinions of various 
branches of the grocery industry will have consideration in gen- 
eral conference, provided the Commission finds the trade at large 
ready to co-operate. When the conference reaches substantial 
agreement upon any one or more of these points, the proposition 
will be stated to the Commission and will be announced by that 
body either as an unfair method of competition in commerce, and 
therefore illegal, or will be accepted by the Commission as ad- 
visory, or rejected. 

“We request wholesale grocers to send us their views upon 
these subjects. Please write a separate letter on each subject 
concerning which you may wish to advise us and indicate the 
subject matter at the top of your letter. We desire that any 
action this Association may take in connection with a Trade 
Practice Submittal shall be truly representative of our member- 
ship throughout the different markets of the United States. 

“Whether or not a Trade Practice Submittal shall be called 
upon all of these subjects, we are confident that we can be help- 
ful to the trade, and to the Commission, by presenting to the 
Economic Department of the Commission for its study such con- 
sensus of opinion as your letters may indicate upon any one or 
more of these problems. 

“However, we are very glad indeed to report definitely that 
at our conference in Washington officials of the Commission 
stated that they favored our application for a trade practice 
submittal, and that, in accordance with its practice, the Com- 
mission would within a short time issue a call to the grocery 
trade, in oan: to ascertain whether a representative number 
from the réspective branches of this industry would consent to 
participate.” 


The view is held in trade circles that the National Associa- 
tion, through its petition to the Federal Trade Commission, has 
“stolen a march” on other trade associations within the indus- 
try, and has definitely demonstrated its desire to effect a prompt 
and equitable adjustment of the various problems which have 
beset the industry for the past several years. Should the pro- 
gram outlined by President Davison go through, the trade will 
know just what standing some of the present-day practices have 
in the Commission’s eyes, and this should result in placing all 
competitors in the industry upon an equal footing. 

A Canned Foods Shortage—Wholesale grocers and chain 
stores are viewing with outspoken skepticism the grand hurrah 
which has arisen in certain circles regarding a probable canned 
foods famine before the 1926 packing season arrives. Propa- 
ganda of this type, ridiculous on the surface in view of the 
heavy overproduction of the previous two years, may react to 
the disadvantage of the canners who have been talking famine, 
in that it may attract to their industry more canning organi- 
zations during the coming year, when a “famine,” if it existed, 
would have to be made up. Even with the numerous commercial 
fatalities in the canning industry during recent years, there 
are still enough packers and to spare. While the 1927 curtail- 
ment program was carried out in orderly fashion, and the in- 
dustry has made gratifying progress towards stability, the busi- 
ness might again get back into demoralized condition were can- 
ners to forget themselves again in 1928 as they did in 1925 and 
1926 and throw all the food they could get hold of into cans. 
While shortages in a few canned foods lines are inevitable, 
there is nothing out of the way in this, and it will be found in 
the final analysis that the items involved are those of which 
there is not usually enough to go around. The outlook for staple 
items of canned foods favors a steady and possible strengthen- 
ing market over the balance of the season, but certainly talk of 
a canned foods “famine” at this time is nothing short of fool- 
hardy, and betrays a lack of knowledge of the fundamentals of 
the business. 

Jobber-Manufacturer Conference—Many subjects of inter- 
est to both manufacturers and distributors were discussed at 
the recent meeeting between the economy conference committee 
of the National Wholesale Grocers Association and a similar 
body representing the American Grocery Specialty Manufactu- 
rers’ Association. The committee discussed the many advan- 
tages of the standard invoice form previously adopted by the 
two Associations, and urged al! manufacturers to adopt this 
form and size. After a thorough discussion of the subject of re- 
sale price maintenance the committee went on record by unan- 
imous vote urging the two organizations represented to co-op- 
erate with the Federal Trade Commission in the study now being 
made under the auspices of the Commission into the various eco- 
nomic and social effects of price maintenance policies and pos- 
sible legislation. The committees also expressed opposition in 
the event of legislative action to any Federal law that proposes 
to give the Government any power to review or revise the resale 
price as fixed by the manufacturer. Definite action on other sub- 
jects taken up was postponed until the next meeting of the com- 
mittees, to be held at Chicago, January 24-25, next, during the 
convention of the National Wholesale Grocers Association. Pend- 
ing this action, details on the other matters brought up for dis- 
cussion are being withheld. Arjay Davies, of Easton, Pa., former 
president of the Jobbers Association, is chairman of their con- 
ference committee. 

Pacific Coast Canned Foods Rate—The Interstate Com- 
merce Commission has announced its decision in the proposed 
reduction to 90c per 100 pounds for canned foods, c. 1. minimum 
weight 60,000 pounds, from Pacific Coast points to Buffalo, 
Pittsburgh and destinations west of these points. The Com- 
mission, in its decision, finds that the suspended scchedules have 
not been justified, and orders that they be cancelled on or before 
December 15, 1927. In lieu of the 90c rate, the railroads are 
authorized to establish a rate of 98c, which the Commission de- 
clares it believes will enable the carriers to meet the competi- 
tion of the intercoast lines in the territory affected. The sus- 
pended schedules did not provide for the 90c rate to apply to all 
points in the South, but took in many important markets. The 
decision of the I. C. C. says in part: “If the proposed 90c rate is 
allowed to go into effect, it appears that the respondents will 
publish it to the entire South. Therefore, we believe that when 
the carriers publish the rate of 98 cents, approved by the Com- 
mission, they will make it applicable to the entire South. “Many 
jobbers had been under the impression that the I. C. C. decision 
would uphold the 90c rate, and some Pacifi¢ Coast shipments had 
been held back pending the decision. 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 
Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 
Send in YOUR contribution ( 
All are welcome. 


THEIR SYSTEM 
“These English people must have a wonderful sys- 
tem for reducing.” 
“Howzat?” 


“IT heard one say he lost ten pounds at the races 
the other day.” 


CLASSIFIED 

The following advertisements appeared in various 
papers: 

“Bulldog for sale; will eat anything; very fond of 
children.” 

‘Wanted a boy to be partly outside and partly be- 
hind the counter.” 

“Widow in comfortable circumstances wishes to 
marry two sons.” 

“Animal sale now on; don’t go elsewhere to be 
cheated ; come here.” 

“A lady wants to sell her piano, as she is going 
abroad in a strong, iron frame.” 

“Wanted, an airy bedroom for a gentleman 22 feet 
long and 11 feet wide.” 

Recently this line appeared in a daily paper: 

“A carload of bricks came in for a walk through 
the Park.” 


PREPARATIONS 


Tommy, who had no great love for soap and water, 
was observed by his mother washing the forefinger of 
his right hand. ‘“What’s the idea of washing only one 
finger ?” she inquired. 

“The boy next door has asked me to come over and 
feel his baby sister’s new tooth,” explained Tommy.— 
Boston Transcript. 


FULL EXPLANATION 


Tony, not being very well acquainted with our lan- 
guage, thus described the utensils he wanted to the girl 
in the kitchenware department: “Giva me dissa kind,” 
he said, cupping his hands. “Ze water he go through, 
but ze macaroni she stop.” 


SWEET REVENGE 
Mrs. A.—That woman next door bought a hat ex- 
actly like mine. 
Husband—And now I suppose you won’t speak ? 
Mrs. A.—Not after she finds I’ve given mine to her 
cook. 


FOR WHAT? 


Girl—I don’t pet, drink cr smoke. I don’t care for 
the movies or for dancing or for late dates. I don’t like 
risque jokes or suppressed books. Will I meet my 
sweetheart soon? 

Fortune Teller—What do you want with a sweet- 
heart? 
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WHERE TO BUY 


———=the Machinery and Supplies you need, and the Leading Houses that supply them. 


ADJUSTER, for Chain Devices. 


Hamachek Mach. Co., Kewaunee, Wis. 
Apple Pearing Machines. See Paring Mach. 


BASKETS, Picking. 
BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


BEET MACHINERY. 
2 Mach. Co., Salem, N. J. 

re Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Baltimore. 

Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 


BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Blowers, Pressure. See Pumps. 


BOILERS AND ENGINES, Steam. 


Bdw. Renneberg & Sons Co., Baltimore. 
A. K. Robins Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 

Bottle Caps. See Caps. 


Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 

Ayers Mach. Co., Salem, N. J. 

Bdw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 

Paper Products. 

BOXES, Lug, Field, Metal. 

Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 

Fred H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Baltimore. 


ae Machine Works, Westminster, 


BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails, Fiber. See Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, Etc. 
A. K. Robins & Co., Inc., Baltimore. 


BY-PRODUCTS, Machinery. 
Bdw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Mach. Co., Salem, N. J. 
Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS, Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cincinnati, O. . 
Wheeling Can Co., Wheeling, W. Va. 
CANNERY SUPPLIES. 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
The Langsenkamp Co., Indianapolis. 


Consult the advertisements for details. 


A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Can Stampers. See Stampers and Markers. 
CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Chicago. 

Capping Steels, Soldering. See Cannery Sup 

CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 

Chain Belt Conveyors. See Conveyors. 

Chain for Elevating, Conveying. See Con- 

veyors. 

Checks, Employes’ Time. See Stencils. 

Chutes, Gravity, Spiral. See Carriers. 

eo AND VINEGAR MAKERS’ SUP- 
Karl Kiefer Mach. Co., Cincinnati, O. 

CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford Co., Wyandotte, Mich. 

CLEANING AND GRADING MACHIN- 

ERY, Frult. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 

Cleaning Machines, Can. See Can Washers. 

Clocks, Process Time. See Controllers. 

CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
B. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers. Retort. See Kettles, Process. 

COOLERS, Continuous. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, Cop. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Selis Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 

Corn Mixers and Agitators. 

Cooker Filers. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 

Counters. See Can Counters 

Countershafts. See Speed Reg. Devices. 


See Corn 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Cutters, Corn. See Corn Cutters. 

Cutters, Kraut. See Kraut Machinery. 

ba nage String Bean. See String 

cy. 


DECORATED TIN (for Cans, Caps, Ete. 
American Can Co., New York. 


Continental Can Co., N 3 
Southern Can Co. 


U. S. Can Co., Cincinnati. 
Dies, Can. See Canmakers’ Mchy. 


Double Seamin 
Machines. See Closing 


ORYERS, Drying Machinery. 
Bdw. Renneberg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 
Employers’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, Etc. 


The Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., fee 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and Engin 
Enameled-lined Kettles. See Tanks. mn 


EVAPORATING MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover . Co., San 
Ayars Machine Co., Salen N. J. 


A. K. Robins & Co., Inc., Baltimore. 
Sprague-Selis Corp., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., ine Baltimore. we 
Sprague-Sells Corp., Chicago. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, Boxes, Boxboaras, &c. 
Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, Bottles. See Bottlera’ 
Machinery. 

FILLING MACHINES, Can. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Karl Kiefer Machine Co., Cincinnati, O. 
The Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Filling Machine, Syrup. See Syruping Mach. 

FINANCING AND WAREHOUSING. 


FINISHING MACHINES, Catsup, Etc. 
Karl Kiefer Mach. Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Friction Top Cans. See Cans, Tin. 

Fruit Graders. See Cleaning and Grading 

Machinery, Fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Brocton, N. Y. 

Fruit Presses. See Cider Makers’ M A 

Gasoline Firepots. See Cannery 8u 

GENERAL AGENTS for Machinery Mfre. 


Berlin-Chapman Co., Berlin, Wis. 
A. K. Rohins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


Generators, Electric. See Moters. 
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GLASS-LINED TANKS. 

Sprague-Sells Corp., cago. 

Steam. See Power Piant juip. 
Gravity Carriers. See . Con 
Green Corn Huskers. See Corn Huskers. 
Green Pea ne et See Cleaning and 

Grading Machinery. 

Hoisting and Carrying Mchs. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 


Sacketed Kettles. See Kettles, Copper. 


JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 
¥. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins 

-Sells Corp., cago. 
Enameled. See Tanks, Glass-lined. 

KETTLES, Process. 

s Machine Co., Salem, N. J. 
Co., Berlin, Wis. 
dw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KETTLES, Vacuum. 
Pfaudier Co., Rochester, N. Y. 

KNIVES, Miscellaneous. a 

. K. Robins & Co., Inc., Baltimore. 

KRAUT CUTTERS. 
A. K. Robins & Co., Inc., ore. 
Sprague-Sells Corp., Chicago. 

KRAUT MACHINERY. 
Hansen Cang. Machy. Co., Cedarburg, Wis. 

LABELING MACHINES. sae 

. Ermold Co., New York 
Pred H. Knapp Co., Ridgewood, Nw. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells, Corp., Chicago. 

LABEL MANUFACTURERS. 

lvert Litho. Co., Detroit, Mich. 
een Litho. Co., Columbus, Ohio. 

. J. Kittredge 0., 

Rational Color Printing Co., Baltimore, Md. 
Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. 1, 

U. 8. Prt. and Litho Co., Cincinnati. 


LABORATORIES, for Analyses of Goeds, 
Ete. 
National Canners Asso., Washington, D. C. 


LIMA BEAN RUBBERS. i. 
cott Viner Co., Columbus, O. 
—. Can. See Stampers & Markers. 
Marmalades, Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 
ars Machine Co., Salem, N.-J. 
Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
‘Molasses Filling Machines. See Filling Ma- 
chines. 
OYSTER CANNERS’ MACHINERY. 
Berlin, Wis. 
ang. Mc ¥ 
A. K. Robins & Co., Inc., Baltimore. 
* Cans. ee Cans. 
bells. Tubs, Btc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, CANNERS’. 
Edw. Ermold Co., New York City. 
¥F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 


PEA AND BEAN SEED. 


D. Landreth Seed Co., Bristol, Pa 
Rogers Bros. Seed Co., Chicago. 


PEA CANNERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Rebins & Co., Baltimore. 
Sinelair-Scott Co., Baltimore. 

Sprague-Selis Corp., Chicago. 


PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
¥. Hamachek Mach Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamacheck Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEELING KNIVES. 


A. K. Robins & Co., Baltimore. 
Pesach & Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, 3. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, Etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 


PINEAPPLE MACHINERY. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Machy. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 


PRESERVERS’ MACHINERY. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


PULP MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mch. Corp., 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


PUMPS, Alr, Water, Brine, Syrup. 


Ams Machine Co., Max, New York City. 
¥. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
Rubber Stamps. Sea Stencfis. 
Saccharometers (syrup testers). See Can- 
nery Supplies. 


SALT Distributing Machine 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 


SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 
ing Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, Etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Ine., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding & Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ 
Machinery. 


SEEDS, Canners’, All Varieties. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 


Wilmington, Del. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Ma- 
chines. 
SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, II. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co.. Brocton, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading 
Machinery. 


SPEED REGULATING DEVICES (fer 
Machines, Beit Drives, Etc.) 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supply House and General Agents. See 
General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See Pea Canners Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 
A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 

Burton Cook & Co., Rome, N. Y. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

TANKS, METAL. 

Berlin-Chapman Co., Berlin, Wis. 

F. Co., Indianapolis. 
Slaysman Co., Baltimore, Md. 
Sprague-Sells Corp., Chicago. 

TANKS, Glass Lined, Steel. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 


Baltimore Cooperage Co., Baltimore. 

Sprague-Sells Corporation, Chicago. 
TELEGRAPH, qulok ser- 

vice. 

Amer. Teleph. & Teleg. Co.—Ev here. . 
Testers, Can. See Canmakers’ Mchy, 
THERMOMETERS, Gauges, Ete. 

Ticket Punches. See Stencils. 

TIN PLATE. 

Amer. Sheet and Tin Plate Co. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 

‘ansen Cang. TP., Wis. 
Huntley Mfg. Co., Brocton, N. a 
A. K. Robins & Co., Ine., Baltimore. 
Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINE. 

A. K. Robins & Co., Inc., Baitimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, os 

Huntley Mfg. Co., Brocton, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

VACUUM PANS, Equipment. 

Pfaudler Co., Rochester, N. Y. 

Variable Speed Countershafts. See Speed 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

WAREHOUSING AND FINANCING. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS, Corrugated Bottle. 
Hinde & Dauch Paper Co., Sandusky, O. 
WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Berlin-Chapman Co., Salem, N. J. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
WASHERS, Frult, Vegetable. 
Ayars Mach. Co., Salem N. J. 
Huntley Mfg. Co., Brocton, N. Y. 
Sprague-Sells Corp., Chicago. 
Washing & Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. 
See Tanks, Wood. 

Wrappers, Paper. See Corrugated Paper 
Products. 

Wrapping Machines, Can. See Labeling 
Machinery. 


WYANDOTTE, Sanitary Cleaner. 
J. B. Ford Co., Wyandette, Mich. 
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CHICAGO 


“PEERLESS” owing am compressor TYPE “G E” 


(With or without gear drive attachment) 


Can be had in any size 
from 7 h. p., displacing 
47 cu. ft. free air per 
minute to 52h. p., dis- 
placing 262 cu. ft. free 
air per minute, accord- 
ing to your require- 


ments. 

The splash oiling feat- 
ture warrants the life 
of all working parts. 


SLAYSMAN & CO. 801-11 E. Pratt St., Baltimore, Md. 
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VEGETABLES, FRUITS, SEAFOODS 


Packed in 
CONTINENTAL CANS 


CONTINENTAL CAN COMPANY 
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“Now from Coast to Coast” 


Always please discriminating Cooks and Chefs | 
4 J | 
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